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EXECUTIVE SUMMARY

About the Engagement

Phase 1 of the Villages Planning Program gathered input on 17 Villages across Vancouver to understand
current conditions, lived experiences, and local priorities. Through a Talk Vancouver survey, in-person
and online events, participants shared feedback on housing, services, public spaces, and neighbourhood
character. This report includes overall findings from in-person and online events, as well as key survey
findings, thematic analysis of open-ended responses, and summary results for each of the 17 Villages.

Through a range of engagement activities, the first phase of the project generated over 3,000 points of
contact with community members. These are illustrated in the graphic below.
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Although not detailed in this summary report, City staff also conducted extensive stakeholder engagement,
including meetings with external organizations such as the Vancouver School Board. Additionally, staff
participated in an Urban Indigenous Summit and held discussions with the Tsleil-Waututh Nation.
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Key Findings

e Many Villages do not meet residents’ daily needs, with uneven access to shops, services, and amenities
across the city. Kerr St & E 54th Ave performed well, though it is somewhat of an outlier due to its well-
established retail and service base. In contrast, Heather St & W 33rd, Oak St (W 49th Ave & W 67th Ave),
and Nanaimo St & E Broadway showed the greatest gaps.

e Access to services is strongest for food and retail, particularly in Fraser St & 33rd, Macdonald St &
W 16th Ave, Angus & W 57th Ave, and Mackenzie & W 33rd Ave, but health, personal care, and fitness
services were limited in most areas.

e Respondents want more restaurants and grocery stores, particularly in Villages such as Heather St &
W 33rd Ave, Nanaimo St & E 1st Ave, Nanaimo St & E Broadway, Granville St & W 41st Ave, and Wales St
& E 41st Ave.

e When services are available locally, most people walk. Where needs aren't met, people travel farther
(often by car) to places like Commercial Drive, Broadway, and Kerrisdale.

e Local businesses play a key role in shaping Village identity, especially small food and beverage
establishments.

e Business owners valued community connection and walkability, but called for better parking, safer
streets, and more nearby services to support foot traffic and local commerce.

e Parks and green spaces are the most valued public spaces, especially Trout Lake, Carnarvon, and Gray's
Parks. Community centres and gathering spots were also appreciated.

e There is strong demand for more informal and social public spaces, including quiet seating, outdoor
dining, and outdoor and farmers markets.

o Villages such as Oak St & W 67th Ave, Mackenzie St & W 41st Ave, and Wales St & E 41st Ave
prioritized quiet spaces.

o Nanaimo St & E 1st Ave, Commercial St & E 20th Ave, and Fraser St & E 33rd Ave focused on outdoor
dining.
e Many respondents were unaware of social and cultural amenities in their Village. Where they were

identified, childcare, seniors centres, neighbourhood houses, and community centres were most
commonly mentioned.

e Amenities varied by Village, with some being mentioned more than others. Frequently cited amenities
included:

o Childcare: Angus Dr & W 57th Ave, Commercial St & E 20th Ave, Kerr St & E 54th Ave, Victoria Dr &
E 61st Ave, and Wales St & E 41st Ave .

o Seniors' services: Kerr St & E 54th Ave, Mackenzie St & W 41st Ave, and Victoria Dr & E 61st Ave.

o Neighbourhood houses: Commercial St & E 20th Ave, Oak St & W 67th Ave, and Victoria Dr &
E 61st Ave.
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e Green space is both valued and unevenly distributed. While many Villages have well-loved parks, others
- like Granville, Oak St (W 49th Ave and W 67th Ave), and Nanaimo & E 1st Ave - were seen as lacking
access to nature.

e Trees are the top ecological priority across all Villages, followed by pollinator planting, edible
landscaping, and rain gardens. Demand for diverse ecological features was strongest in Heather, Fraser,
and Commercial.

e Across open-text responses, top themes included traffic, transit, and parking concerns, a desire for
enhanced walkability, the need for affordable, diverse housing, support for gentle density and concern
about high-rise development (though not within scope of the Villages Planning Program), gaps in
services and amenities and a desire to protect green space

e Village-level variation reflected geographic patterns:

o Housing affordability and infrastructure concerns were most common in the Southeast and Central
regions*.

o Opposition to high-rise development (though not within scope of the Villages Planning Program),
was strongest in the West and Southwest regions*.

o Support for gentle density was widespread, especially when seen as compatible with local character
- a theme raised in open-text responses alongside concerns about the impact of high-rises.

e In-person and online engagement through mapping activities reinforced these themes, with
participants highlighting issues like transportation safety, public space improvements, amenity gaps,
and neighbourhood identity.

o Inthe West Villages*, concerns focused on density, school capacity, and planning transparency.

o Inthe East Villages*, residents expressed a strong desire for improved pedestrian and cyclist safety
and the enhancement of public and community spaces like parks, gardens, plazas, and recreational
facilities.

o Inthe Southwest Villages*, residents emphasized the importance of green space, local retail, and
housing ownership options.

o Inthe Southeast Villages*, residents emphasized the importance of retaining and adding essential
community amenities such as libraries, healthcare services, and diverse local retail

o Inthe Central Villages*, residents emphasized the need for enhanced pedestrian and cyclist safety,
the expansion of their Village footprint and increased density.

* See Figure 2 (p.6) for locations of Village groupings
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1. Introduction

Background

The Villages Planning Program is a city-wide initiative led by the City of Vancouver to guide the evolution of
neighbourhoods into more complete, inclusive, and resilient communities. It is a key action of

the Vancouver Plan, the City's long-range strategy for managing growth and change to 2050. Approved

by Council in July 2022, the Vancouver Plan identified 25 future Villages located throughout the city - each
centered around small clusters of shops and services within primarily low-density residential areas.

The Villages Planning Program focuses on 17 of the 25 identified Villages, with the remaining eight to be

addressed through other ongoing or future planning programs.

Figure 1 - Villages In and Out of Scope
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Villages are envisioned as local hubs where people of all ages, incomes, and backgrounds can meet many
of their daily needs within a five-minute walk, bike, or roll. The long-term goal is for these areas to include
a mix of “missing middle” housing options-such as multiplexes, townhouses, and low-rise apartment
buildings up to six storeys-alongside improved access to shops, services, public spaces, and jobs.
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The Villages Planning Program advances one of the Vancouver Plan’s core priorities: Equitable Housing

and Complete Neighbourhoods. By planning for more diverse housing options and neighbourhood
amenities, the City aims to support vibrant and connected communities, while addressing challenges
related to affordability, displacement, and access to daily needs. The planning program is organized around
three phases, with this engagement report focusing on Phase 1 - Villages Today (see Figure 1: Villages
Planning Program Phases).

Purpose of Phase 1 Villages Engagement

The primary goal of this first phase is to better understand the current conditions in each Village, lived
experiences, and aspirations of residents and other community members.

Community input during Phase 1 will help shape future planning directions for each Village and will
inform the development of a draft land use plan and topic specific policies, as well as identification of
opportunities for potential public realm improvements in future phases of work. Importantly, this early
engagement ensures that neighbourhood planning is grounded in local perspectives and responsive to
the unique context of each Village.

Engagement Activities

Phase 1 engagement took place between November 2024 and February 2025 and included a combination
of in-person and online opportunities for public input:

/- N
1

Talk Vancouver Survey

An online survey was conducted to gather feedback on a wide range of topics, including housing,
shops and services, public spaces, and neighbourhood identity. The survey invited participants to
reflect on what they value about their Village, what's missing, and what improvements they would
like to see. Respondents could provide feedback on one or more of the 17 Villages over a roughly
3-month period. Translation was provided in several languages, including Traditional and Simplified
Chinese, Vietnamese, Tagalog, Punjabi, and Spanish.

Online Mapping

In addition to the survey, a separate online mapping activity allowed participants to easily share location-
specific input for any of the 17 Villages. This interactive tool enabled users to pinpoint key amenities,
highlight opportunities, or identify areas for improvement within or surrounding their Village.
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Community Open House Events

Five in-person open house events were held in locations across the city, organized around Southeast,
Central, Southwest, East, and West Villages (see Figure 2). Additionally, two virtual open house
events were held in order to capture a wider range of participants. These sessions included map-
based activities and interactive displays to prompt discussion about topics such as public spaces,
transportation and housing among others. Interpretation services were offered in Mandarin,
Cantonese and Vietnamese at each event to ensure language accessibility.

Figure 2 - Village Clusters for In-Person Open House Events
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4
Neighbourhood House Information Sessions

Two information sessions were held in partnership with local Neighbourhood Houses upon
their request (South Vancouver Neighbourhood House and Marpole Neighbourhood House).
These smaller, place-based events encouraged dialogue through community mapping
and informal conversations, offering a more personal setting for residents to share their
perspectives. Participants provided feedback on the Villages connected to each Neighbourhood
House. The map below shows the locations of the Neighbourhood Houses and the
corresponding Villages discussed during each session.

Figure 3 - Location of Neighbourhood House Sessions & Corresponding Villages
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All activities were promoted through multiple channels, including a postcard mailout, the City’s social
media accounts, Shape Your City website, email newsletters, and posters distributed to local businesses
and organizations. The City of Vancouver designed and facilitated the Talk Vancouver survey and public
engagement activities. This report was prepared by the City in collaboration with an independent
consultancy, who conducted the thematic analysis, summarized results, and synthesized findings from
the survey, as well as in-person open house events.
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About the Methodology

Throughout the report, results are compared by respondents’ connections to Villages (residents vs.
non-residents) and by Village, to highlight how perspectives differ. Differences between groups are only
highlighted when they reflect a gap of 10 percentage points or more, or when a smaller difference is
statistically significant or part of a clear pattern observed across Villages. In the report, “Residents” refers
to those who live in the Village they responded about. “Non-residents” refers to those who work, shop, use
amenities, or have other forms of connection to the Village but do not live there.

A Note on Interpretation

This was a non-probability survey, open to all members of the public. As such, the findings are not
statistically representative of the broader population, and response counts varied significantly between
Villages. Demographic characteristics of respondents should not be interpreted as representative of

the broader Vancouver population. No weighting was applied, as population estimates are not available for
the 17 Villages, which are defined by specific retail areas rather than standard Census geographies.

The results reflect the views of those who chose to participate. To support interpretation, response counts
are included throughout the report. Throughout this report, we present comparisons between Villages,

and in Appendix C, results for each Village are compared to the overall Village average. While comparisons
are not based on a representative sample, they offer a useful benchmark - helping to highlight where
results may be notably higher or lower, and to surface patterns that may warrant further exploration. These
findings provide valuable insight into local perspectives, but should be interpreted with care, particularly
for Villages with smaller sample sizes.

Purpose of This Report
This report summarizes the findings from the Phase 1 engagement activities. It includes:

« Anoverview of the themes from survey responses across the 17 Villages.

« Individual summaries for each Village, highlighting local priorities and concerns.
« Asynthesis of responses to open-ended survey questions.

* Asummary of feedback gathered during in-person engagement events.

These findings reflect the voices of community members who participated in this initial phase and provide
a foundation for more detailed planning in Phase 2.

Figure 4 - Overall Project Timeline & Anticipated Engagement Opportunities
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2. Talk Vancouver Villages Survey

In total there were 2,129 responses to the survey. Most respondents heard about the survey through a Talk
Vancouver email invitation (44%) or a postcard (21%), with others citing social media, word of mouth, or
the City's online platforms. Surveys were completed in English (2,090), Traditional Chinese (19), Simplified
Chinese (17), Vietnamese (2), and Spanish (1).

Respondents identified as women (52%), men (39%), and non-binary or gender diverse (2%). Half (49%) of
respondents were between the ages of 30 and 49, while 28% were aged 50 or older, and 9% were under
30. Over half (56%) identified as European, while 16% identified as Asian. Two-thirds of respondents (66%)
reported owning their home, while 26% were renters.

See Appendix B for full demographic and background information about respondents.

Age group of respondents

19 years and younger 1%
20-29 years 8%
30-39 years 25%
40-49 years 24%
50-59 years 18%
60-69 years 14%
70+ years 10%

Gender identity of respondents

Woman 52%
Man 39%
Non-binary or gender diverse 2%
None of the above (please specify) 1%
Prefer not to say 7%
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Connections to Villages

Respondents could provide feedback on up to three Villages; this chart reflects their primary Village
selection. The primary village identified by respondents are the ones in which they have the greatest
connection to/are most familiar with. Survey respondents identified connections to all 17 Villages, with
the highest familiarity reported for Macdonald St & W 16th Ave (16%) and Commercial St & E 20th Ave
(14%), based on 2,129 responses.

Which Village do you have the greatest connection to/are most familiar with?

Primary Village Number Percent
Macdonald St & W 16th Ave 346 16%
Commercial St & E 20th Ave 297 14%
Nanaimo St & E 1st Ave 219 10%
Fraser St & E 33rd Ave 212 10%
Mackenzie St & W 33rd Ave 144 7%
Kerr St & E 54th Ave 124 6%
Nanaimo St & E Broadway 112 5%
Heather St & W 33rd Ave 100 5%
Knight St & E 33rd Ave 90 4%
Angus Dr & W 57th Ave 76 4%
Mackenzie St & W 41st Ave 71 3%
Oak St & W 67th Ave 68 3%
Macdonald St & W King Edward Ave 66 3%
Granville St & W 41st Ave 59 3%
Oak St & W 49th Ave 53 2%
Victoria St & E 61st Ave 46 2%
Wales St & E 41st Ave 46 2%

Total Responses: 2,129

In addition to their primary Village, 398 respondents (21%) provided feedback on a second Village, and 177
(8%) shared input on a third. While most survey questions focused on the primary Village, comments about
the additional Villages were collected through an open-ended question: ‘What would you like to share about

this Village?’
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This section presents key findings from the Talk Vancouver survey, focusing on how people experience
and interact with the 17 Villages across Vancouver. Responses are analyzed across the full sample, with
comparisons by Village Connection (residents vs. non-residents) and by individual Village, where relevant.

For full results for each of the 17 Villages, please see Appendix C.

How Respondents Engage with Villages

I Q2. What is your connection to this Village?

Nearly half of all respondents (49%) live in their Village (the Village that they
selected as their primary Village), with 40% owning and 9% renting, while

another 40% live nearby. Many also use local parks and public spaces (36%)
or visit to socialize or take transit (approx. 30% each).

Connections to the Village

| live outside of (but near) this Village 40%
| live (and own) here 40%
| use the public spaces (e.g. plazas, parks, playgrounds) 36%
| meet with friends/family here to socialize 32%
| take public transit that runs through here 31%
| shop here more than once a week 26%
I use community services or amenities here (e.g. childcare, 17%
neighbourhood house)

Other (please specify) 11%
| own property here 11%
| live (and rent) here 9%
| work here 5%
| go to school here 2%
| own and/or operate a business here 2%
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I Q4. Do you agree or disagree with the following?
“I am able to meet many of my daily needs in this Village”

Are Villages Meeting Daily Needs?

Just 17% of respondents strongly agreed that their daily needs are well supported in their Village. While
another 32% somewhat agreed, the overall response leaned negative: just over half (51%) expressed some
level of disagreement, including 28% who strongly disagreed. This suggests that many Villages are not
currently meeting the everyday needs of respondents.

“I am able to meet many of my daily needs in this Village”

B Strongly disagree B Somewhat disagree ® Somewhat agree B Strongly agree

Total Responses: 2031 (excludes "Don't Know" responses)

Residents More Positive, But Gaps Remain

Residents were more likely to say their needs are being met: 26% strongly agreed, compared to just 10% of
non-residents. However, even among residents, nearly half (44%) expressed some level of disagreement (vs
56% of non-residents).

“I am able to meet many of my daily needs in this Village”

B Strongly disagree Somewhat disagree M Somewhat agree B Strongly agree

Residents 25% 30% 26%

Non Residents
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Satisfaction with Daily Needs Varies Widely by Village

Satisfaction levels varied significantly across Villages. Kerr St & E 54th Ave stood out, with 35% of
respondents strongly agreeing that they can meet their daily needs-more than double the overall average.
In contrast, Heather St & W 33rd Ave had the lowest satisfaction, with just 1% strongly agreeing and only
11% somewhat agreeing. These results suggest that, for survey respondents, access to everyday services is
uneven across all Villages.

“I am able to meet many of my daily needs in this Village”

Somewhat agree  m Strongly agree
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Total Responses: 2031
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I Q4a. If you answered either strongly agree or somewhat agree in Q4: Please specify what daily
needs you are able to meet in the Village you selected. Select all that apply.

What Needs Are Currently Being Met?

Among respondents who agreed their daily needs are met in their Village, the most commonly accessed
services were places to eat or drink (38%) and grocery stores (36%). However, this overall pattern masks
significant variation between Villages. Fewer than half of Villages had above-average access to food and
grocery options, with some areas reporting very low access to either (see below, “Access to Daily Needs
Varies Across Villages”). Other services-such as health, personal, and financial services - were mentioned far
less often, suggesting that access to some services remains limited.

Types of Daily Needs Met in the Village

Places to eat or drink (e.g. restaurants, coffee shops) 38%
Grocery store 36%
Other retail stores (e.g. convenience stores, specialty stores) 27%
Personal services (e.g. hair or nail salon, barber, dry cleaning) 23%
Health services (e.g. doctor’s office, dentist, physiotherapy.) 20%
Financial services (e.g. banking, insurance) 19%
Fitness services (e.g. gym, yoga, pilates, dance studios) 14%
Other (please specify) 6%

Most common “other” responses (6%):

I Public library - 21 mentions

[ Health services (pharmacy, lab, doctor, dentist, veterinary clinic) - 15 mentions
7 Community centre, recreational and outdoor activities - 11 mentions

® Gas station - 10 mentions

§ Greenspace and parks - 8 mentions

Services (accountant, post office, shoe repair, recycling, driver’s licence) - 7 mentions

@ School or childcare - 7 mentions
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Residents Report Greater Access to Daily Needs

Residents consistently reported better access to daily needs within their Village compared to non-residents.
The largest gaps appeared in access to health, fitness, and financial services, but the trend held across all
service types.

Daily Needs Met in the Village

W Residents ™ Non Residents

47%
Places to eat or drink

45%
Grocery store

33%
Personal services
15%

33%
Other retail stores
21%

_ 30%
Health services

. . . 28%
Financial services

Fitness services
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Access to Daily Needs Varies Across Villages

This section compares how well respondents across different Villages are able to meet their daily needs-
such as accessing food, retail, and essential services - within their local area.

+  Kerr St & E 54th Ave shows the most consistent access, with above-average responses in nearly every
category, often significantly (e.g., grocery store 73% vs. 32% avg, places to eat or drink 64% vs. 34%
avg). However, this Village is somewhat of an outlier, with a more established commercial base than
most other Villages. Other Villages with above-average access to both grocery stores and places to eat
or drink include Angus Dr & W 57th Ave, Fraser St & E 33rd, Macdonald St & W 16th, and Mackenzie St &
W 33rd.

« In contrast, Heather St & W 33rd Ave reports low access across all services, with especially limited
availability of food, retail, and health-related services. Reported access ranged from just 2% to 7%
across all categories.

¢ Oak St & W 49th Ave, Oak St & W 67th Ave, and Nanaimo St & E Broadway consistently fall below
average, with most services identified by fewer than 20% of respondents. These Villages reported
particularly low access to grocery stores and places to eat or drink, highlighting significant gaps in basic
food-related services.

Access to personal, health, financial, and fitness services was low in most areas, with many Villages
reporting fewer than 1 in 5 respondents accessing these types of services in their Village.

Daily Needs Met by Village

Percentage (%) of respondents identifying needs met in each location

Places to Grocery Othe'r Personal  Health  Financial  Fitness
eat or retail ) ) ) ) Other
) store services services services services
drink stores
Angus & 57th 28 25 13 9 5
Commercial St & E 20th Ave 26 12 16 18 5
Fraser St & E 33rd Ave 25 13 28 20 5
Granville St & W 41st Ave 19 22 17 12 3
Heather St & W 33rd Ave 7 7 2 2 6 6 2 3
Kerr St & E 54th Ave 64 47 41 48 21 19
Knight St & E 33rd Ave 26 28 23 13 17 14 14 4
Macdonald St & W 16th Ave 24 25 21 8
Macdonald St & W King Ed Ave 14 14 11 8
Mackenzie St & W 33rd Ave 21 17 17 8
Mackenzie St & W 41st Ave 24 21 10 10
Nanaimo St & E First Ave [084 0 26 28 19 17 20 8 2
Nanaimo St & E Broadway 19 17 14 11 17 11 4 5
Oak St & W 49th Ave 19 9 13 6 6 8 2 2
Oak St & W 67th Ave 21 16 10 9 16 15 9 1
Victoria St & E 61st Ave [LN350 28 26 28 24 22 11 9
Wales St & E 41st Ave 22 20 20 15 17 13 7 9
Average 34 32 24 21 19 18 12 6

IS tow  very Low

Darker shades represent a higher percentage (%) of respondents who
identified a particular daily need being met in each Village.
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Q4b. How do you usually access the daily needs mentioned in the previous question?
Select your main transportation mode.

Walking Is the Most Common Way to Access Daily Needs
Among respondents who said they can meet their daily needs in their Village, walking was the most

common transportation mode (55%), followed by driving (29%). Fewer used transit (8%), cycling (7%), or
other modes (2%).

How People Access Daily Needs in the Village

Drive (driver or passenger) 29%
Transit 8%
Bike 7%
Other mode (e.g. motorized scooter, e-scooter): 2%

Total Responses: 1001

Proximity Shapes How People Get Around “Other” responses
included motorcycles,
Residents were much more likely to walk (69%) to meet daily needs wheelchairs, roI.Ie.r
than non-residents (40%), while non-residents were significantly skates,.and combining
more likely to drive or take transit. multiple transport
options.
69%
40%
35%
23%
13%
9%
-m >0 -
- | —
Walk Drive Bike Transit Other mode
B Residents ® Non Residents

NG
,QOGTY OF Vancouver

VANCOUVER | Plan 17 of 65

Villages




Q4c. If you answered either somewhat disagree/strongly disagree in Q4: Where do you normally
travel to meet your daily needs - since you aren’t able to meet most of them in the Village you
selected? Which shopping streets/areas do you typically go to? (Long answer question).

Where People Travel to Meet Daily Needs

Among those who said they couldn’t meet their daily needs in their Village, 991 responses were recorded
where specific shopping streets or areas were mentioned. The most frequently mentioned locations were:
Commercial Drive (146 mentions), Main Street (78 mentions), Broadway (65 mentions), 4th Avenue (43
mentions), and Kingsway (41 mentions).

Additionally, 444 responses referred to specific neighbourhoods. The most frequently cited were: Kerrisdale
(89 mentions), Dunbar (55 mentions), and Downtown Vancouver (52 mentions).

192 responses mentioned specific stores or services, with supermarkets and grocery stores receiving
the most mentions (74), followed by general retail (37). Shopping malls, especially those near Metrotown
and Marine Gateway, were mentioned by 58 respondents.

Where People Travel to Meet Daily Needs
Long Answer Question

Most common comments Number of comments

A specified store/service 192
Commercial Drive 146
Kerrisdale 89
Main Street 78
Broadway 65
Dunbar 55
Downtown Vancouver 52
4th Avenue 43
Kingsway 41
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Q4d. If you answered either somewhat disagree/strongly disagree in Q4: How do you usually
access the daily needs mentioned in the previous question? Select your main transportation mode.

How People Travel to Meet Needs Outside the Village

Among those who couldn't meet their daily needs in their Village, driving was the most common mode
of travel (46%), followed by walking (33%). Smaller numbers relied on transit (10%), biking (9%), or other
modes (2%).

This contrasts with those whose needs are met locally, most of whom walk (55%). Residents in general were
also more likely to walk (69%) compared to non-residents (40%). Together, these patterns highlight how
local service availability and proximity shape how people travel.

How do you usually access the daily needs mentioned in the previous question?
Select your main transportation mode

Walk 33%
Transit 10%
Bike 9%
Other mode (e.g. motorized scooter, e-scooter): 2%

Total Responses: 1028

“Other"” responses
included e-scooters,

Q5. In your opinion, what new/additional shops and services motorbikes, delivery
are required for you to meet your daily needs in the Village Services, and
you selected? Select all that apply. combinations of
transport modes, such
What's Missing in the Village? as walking and transit.

When asked what shops and services are still needed, the most
common responses were places to eat or drink (52%), grocery
stores (49%), and other retail (43%). While food and retail are top
priorities, many Villages also lack essential services such as health
care (36%), fitness options (29%), and financial or personal services.
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Additional Shops and Services Needed in the Village

Other retail stores (e.g. convenience stores, specialty stores) 43%
Health services (e.g. doctors office, dentist, physiotherapy) 36%
Fitness services (e.g. gym, yoga, pilates, dance studios) 29%
Other (please specify) 24%
Financial services (e.g. banking, insurance) 22%
Personal services (e.g. hair or nail salon, barber, dry cleaning) 21%
Don’t know 7%

The most frequently mentioned “other needs” included: One in four
respondents
selected “Other,”
generating over
500 open-text
responses.

# Fresh produce, markets, greengrocers (24 mentions)
#a Small independent stores (18 mentions)

ﬁ Hardware stores (17 mentions)

H' Grocery stores (13 mentions)

® | Liquor stores (12 mentions)

General stores/large stores/box stores (11 mentions)
= Book stores (10 mentions)

‘ Clothing stores (7 mentions)

@ Butcher shops (7 mentions)

€ Art supply stores, art galleries (4 mentions)

%3 Pet supplies, pet care (3 mentions)

@ International grocery stores/eateries (3 mentions)
Convenience stores (2 mentions)
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Variation in Daily Service Needs Across Villages

Service needs vary widely by Village. Survey results show clear variation in the types of services that
residents feel are missing across different Villages. The strongest demand for grocery stores came from
respondents in these Villages, where over 70% identified this as a need:

* Heather St & W 33rd Ave

+ Nanaimo St & E Broadway
* Granville St & W 41st Ave
*  Nanaimo St & E 1st Ave

Similarly, the highest demand for places to eat or drink (60% or more) was seen in:

* Heather St & W 33rd Ave
*  Wales St & E 41st Ave

* Victoria Dr & E 61st Ave
+ Oak St & W 67th Ave

These findings suggest that while some Villages may already support basic food-related services, others
are seen as underserved even in these essential services.

Shops and Services Needed by Village

Percentage (%) of respondents identifying additional in each location

Places to Other ) ) )
Grocer ) Health Fitness Financial Personal Don't
eat or retail ) ) Other ) )
) store services  services services  services know
drink stores
Angus & 57th 39 29 26 25 20 12
Commercial St & E 20th Ave 34 27 21 19 14 5
Fraser St & E 33rd Ave 33 25 29 23 6
Granville St & W 41st Ave 19 14 14 27 8
Heather St & W 33rd Ave 37 18 20 35 4
Kerr St & E 54th Ave 32 23 20 15 8
Knight St & E 33rd Ave 32 20 30 26 6
Macdonald St & W 16th Ave 21 28 20 19 10
Macdonald St & W King Ed Ave 38 20 30 17 12 6
Mackenzie St & W 33rd Ave 32 17 19 20 8
Mackenzie St & W 41st Ave 28 30 24 14 14 7
Nanaimo St & E First Ave 36 20 21 17 6
Nanaimo St & E Broadway 20 20 24 4
Oak St & W 49th Ave 19 23 30 4
Oak St & W 67th Ave 21 32 26 1
Victoria St & E 61st Ave 28 35 28 4
Wales St & E 41st Ave 15 35 35 2
Average 54 52 42 38 31 23 23 23 6
TN ow  very Low

Darker shades represent a higher percentage (%) of respondents who

identified a particular service was needed in each Village.
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Q6. Are there any existing businesses that add to the unique identity of your Village or make it
more vibrant? If Yes, please specify the name/location.

Existing Businesses That Shape Village Identity
Just under half of respondents (49%) identified specific businesses that contribute to the character and

vibrancy of their Village. The majority of these were food and beverage establishments, including bakeries,
markets, cafés, and restaurants.

In total, 1,030 responses were received to this question. The table below shows the types of businesses
most frequently cited.

Businesses That Contribute to Village Identity
Long Answer Question

Most common comments Number of comments

Bakeries and pastry shops 380
Grocery stores and markets 242
Cafés and coffee shops 203
Restaurants and eateries 152
International and specialty food markets 100
Butchers and specialty meat shops 71

Total Responses: 1030
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If you answered either I own and/or operate a business here in Q2: Q6a. You have said that you

own or operate a business in this Village. What do you like about owning/operating a business in
this location?

Why Business Owners Value Their Village Location

A total of 29 business owners responded to this follow-up question about what they appreciate about

operating in their Village. The comments reflect a range of positive experiences and local advantages.
Key themes included:

*  Flexible work arrangements (8 mentions) - including the ability to work from home

«  Supportive and diverse community (8) - described as friendly, welcoming, and connected
* Central and well-connected location (5) - close to amenities and other services

« Neighbourhood character (5) - quiet, vibrant, or pleasant settings

«  Proximity and convenience (4) - especially being close to home

+ Ease of access (3) - including walkability and available parking

Although a small sample, these responses suggest that for some, their Village environment supports both
work-life balance and a strong sense of community.
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Qe6b. If you answered either I own and/or operate a business here in Q2: What changes in the
Village could make it a better place to operate your business?

What Would Improve the Business Environment?

A total of 25 business owners responded to this question, offering suggestions to make their Village
a better place to operate. Their ideas focused on improvements to the physical environment, business
supports, and overall accessibility and safety.

Key themes included:

« Traffic, Parking, and Safety (7 responses): Requests for traffic calming, reduced congestion, more
parking, better lighting, and improved safety.

+ Street and Public Realm Improvements (6): Suggestions included upgraded sidewalks, seating, street
beautification (e.g. murals, planters), and quieter, more pedestrian-friendly areas.

* More Local Amenities and Services (5): Desire for more cafés, restaurants, grocery stores, and
distinctive retail options like galleries or studios.

«  Support for Business Operations (4): Ideas included enabling small-scale Business Improvement Areas
(BIAs), promoting village-scaled business models, and adding practical services such as print shops.

+ Density and Development (4): Views were mixed-some supported gentle density to grow the customer
base, while others raised concerns about construction impacts or neighbourhood change.

+ Accessibility and Inclusion (2): Requests for better disability access and improved public transit options.

Q7. Do you have any favourite public spaces in the Village you selected? Select one.
If Yes, please specify the name(s) and/or location(s).

Favourite Public Spaces in and around Villages

Nearly half of respondents (48%) said they have a favourite public space in their Village. Most often, they
named parks, gardens, and green spaces, with Trout Lake Park receiving the most mentions (100). Other
frequently named parks included Carnarvon Park (63 mentions), Gray's Park (53), Balaclava Park (44),
Queen Elizabeth Park (35), and Kensington Park (31).

Beyond parks, respondents also highlighted community centres; cafés, bakeries or coffee shops;
the Arbutus Greenway; cemeteries; sports fields, pools, and playgrounds.

In total, 998 open-text responses were received. These results show that natural spaces remain central to
Village identity, while social gathering spots also play an important role in how residents experience and
value their neighbourhoods.
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Favourite public spaces in the Village

(Other, please specify)

Most common comments Number of comments

Parks, gardens, and greenspace 550
Trout Lake Park 108
Community centre 61
Café, bakery, deli or coffee shop 52
Arbutus Greenway or other greenways 48
Cemetery 45
Sports field or facility, pool or playground 42

Total Responses: 998

Q7a. Why are these your favourite public spaces?
Long Answer Question

Why People Value Their Favourite Public Spaces

Among the 937 responses to this open-text question, residents most commonly said they value public
spaces for their connection to nature, with many describing their favourite places as green, peaceful,

or surrounded by trees. Spaces that were good for walking were also frequently mentioned, alongside
features such as children’s amenities and playgrounds, room to move and open areas, and facilities for
sports, exercise, and recreation. Others highlighted the design, scenic views, and overall beauty of these
places.
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Why People Value Their Favourite Public Spaces
Long Answer Question

Most common comments Number of comments

Green space and nature 138
Good for walking 122
Children's amenities and playgrounds 86
Size of parks and open areas 74
Sports and exercise, recreation and play areas 66
Design and beauty, scenic views 62

Total Responses: 937

I Q8. What public space activities would you like to see more of in the Village you selected?
Select up to five.

What People Want More of in Public Spaces

When asked what public space activities they would like to see more of, respondents most often selected
outdoor dining (48%) and quiet places to sit and rest (45%). Other popular choices included outdoor
markets (36%), experiencing nature (33%), and spaces for gathering with friends and coworkers (32%).
These results suggest strong demand for informal, comfortable, and nature-connected public spaces that
support both relaxation and community life.

What People Want from Public Spaces

Favourite Public Spaces:
* Nature-Focused: Parks, gardens, and green spaces
*  Most Popular: Trout Lake Park
+ Other Spaces: Community centers, cafés, the Arbutus Greenway, sports facilities

Most Valued:
+ Nature & Recreation: Green, peaceful spaces for walking, recreation, and gathering
+ Aesthetic & Active Appeal: Scenic views and areas for exercise

More Wanted:
* Relaxation & Community: Outdoor dining, quiet spaces, outdoor markets, and nature experiences
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Public Space Activities People Want More Of

Outdoor dining (e.g. patios, picnics) 48%
Quiet places to sit and rest 45%
Outdoor markets 36%
Experiencing nature 33%
Gathering with friends, coworkers, etc. 32%
Public art 26%
Local events and performance space 25%
Play areas 23%
Pet-friendly spaces (e.g. off-leash areas) 20%
Gardening 20%
Food trucks/carts 18%
Other (please specify) 14%
Learning about cultures and histories 9%
Street entertainment 8%
Don’t know 4%

Public Space Priorities Vary Across Villages

While quiet places to sit and rest and outdoor dining were the most
commonly requested activities overall, priorities varied considerably
by Village. These patterns may reflect gaps in existing public space
infrastructure, with residents in some Villages expressing greater need
for quiet seating areas, gathering spaces, or outdoor dining options.

The strongest support for quiet spaces came from:
*  Heather St & W 33rd Ave

*  Oak St & W 67th Ave

*  Mackenzie St & W 41st Ave

*  Wales St & E 41st Ave

* Heather St & W 33rd

+ Nanaimo St & E Broadway

Interest in more outdoor dining was particularly high in:
* Nanaimo St & E 1st Ave

* Commercial St & E 20th Ave

*  Fraser St & E 33rd Ave

¢ Oak St & W 49th Ave
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The table below provides a full breakdown of public space activity preferences by Village. Darker shades
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Q9. Are there any social or cultural amenities in (or near) the Village you selected that you think
are important to that Village? Select all that apply.

Social and Cultural Amenities: Unawareness and Emerging Needs

Over a third of respondents (35%) said they don't know of any important social or cultural amenities in

the Village they selected. This may suggest limited awareness or visibility of social and cultural amenities,
or uncertainty about the intent of the question. Among those who did name specific amenities that they
considered important, the most frequently identified were childcare, seniors centres, neighbourhood
houses, and arts and cultural spaces. Another 20% selected “Other”, with many of these responses citing a
community centre - mentioned across 13 Villages and cited 114 times in total.

Important Social and Cultural Amenities

Don’t know 35%
Childcare 23%
Seniors centre 19%
Neighbourhood house 18%
Arts and cultural space 18%
Cultural centre 14%
Youth centre 14%
Place of worship 10%
Other (please specify) 20%

Q9a. If you'd like, please share the name(s) and/or location(s) of the item(s) you selected
above and why.

Important Amenities Named by Respondents

In response to the open-text question, respondents identified a range of specific social and cultural
amenities they see as important to their Village. The most frequently mentioned locations were:

+ Cedar Cottage Neighbourhood House (24)
¢ Trout Lake Community Centre (24)

*  Croatian Cultural Centre (15)

« Kerrisdale Community Centre (12)

* Local art gallery (10)
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Residents are More Aware of Local Amenities

M Residents m Non Residents

30%
Childcare

Seniors centre

Neighbourhood house

Arts and cultural space

Cultural centre
13%

Residents were consistently more likely
than non-residents to identify social and

16% cultural amenities that they think are
important to their Village, suggesting that
residents are more aware of amenities
that support families, community
gathering, and long-term connection to
the Village. The largest difference was
seen for childcare, where 30% of residents
selected it as important compared to 18%
of non-residents.

Youth centre

Place of worship
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Amenities Vary by Village

Different social and cultural amenities exist and vary by Village, reflecting diverse local needs and contexts.
Certain amenities were mentioned more often in specific villages, including:

* Childcare: Angus Dr & W 57th Ave, Commercial St & E 20th Ave, Kerr St & E 54th Ave, Victoria Dr &
E 61st Ave, and Wales St & E 41st Ave
« Seniors centres: Kerr St & E 54th Ave, Mackenzie St & W 41st Ave, and Victoria Dr & E 61st Ave
* Neighbourhood houses: Commercial St & E 20th Ave, Oak St & W 67th Ave, and Victoria Dr & E 61st Ave
*  Youth centres: Victoria Dr & E 61st Ave
*  Places of worship: Angus Dr & W 57th Ave

This table shows the full breakdown of social and cultural amenity preferences by Village.

Social and Cultural Amenities By Village

Percentage (%) of respondents identifying social/cultural amenities in each location

) Neighbou Arts and
Don’t ) Seniors Youth Cultural  Place of
Childcare Other rhood cultural )
know centre centre centre worship
house space
Angus & 57th 21 18 4 13 16 7 s

Commercial St & E 20th Ave 18 17 s 27 15 25 11
Fraser St & E 33rd Ave 20 13 15 15 18 16 12 8
Granville St & W 41st Ave 25 19 17 12 19 5
Heather St & W 33rd Ave 14 21 10 13 8
Kerr St & E 54th Ave 19 13 18 11 10

Knight St & E 33rd Ave 17 16 18 20 10
Macdonald St & W 16th Ave 22 20 12 12 6
Macdonald St & W King Ed Ave 3 6 8 5 8
Mackenzie St & W 33rd Ave 6 13 8 7 9
Mackenzie St & W 41st Ave 23 14 20 8 11 20
Nanaimo St & E First Ave 48 18 8 16 13 16 8 13 6
Nanaimo St & E Broadway 23 17 17 26 19 18 17 9
Oak St & W 49th Ave 43 19 19 13 2 15 8 11 15

Oak St& W 67thAve 24 26 25 18 - 21 19 21 15
Victoria St & E 61st Ave 24 13 15 e 17 26
Wales St & E 41st Ave 22 15 28 17 17 15 24
Average 33 20 18 17 14 14 13

IEEITWEE  ow  very Low

Darker shades represent a higher percentage (%) of respondents who
identified an existing social/cultural amenity as important in each Village.
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(e.g. clusters of trees or plants, creek, meadow)? If Yes, please specify and include name(s) and/or

I Q10. Do you have any favourite places in your Village where you can see and connect with nature
location(s) if applicable

Connecting with Nature

When asked whether they have a favourite place to connect with nature in their Village, 45% of
respondents said yes, while 39% said nature is missing, and 15% were unsure.

Do you have any favourite places in your Village where you can see and connect with nature (e.g.

clusters of trees or plants, creek, meadow)?

Yes (please specify) 45%
No, nature is missing from my Village 39%
Don’t know 15%

Total Responses: 2117

In total, 928 open-text responses were received in which participants shared places where they feel
connected to nature. Among those who named a specific place, the vast majority referred to parks.
The most frequently mentioned parks included:

* Trout Lake Park (126 mentions)
* Queen Elizabeth Park (48)

* Carnarvon Park (45)

+  Everett Crowley Park (40)

* Balaclava Park (33)

* Clark Park (25)

« Gray's Park (20)

There were also 80 mentions of other parks, including Kensington, Pacific Spirit, Connaught, Clinton, EIm,
Oak, Earles, Fraserview, Killarney, and Pandora Parks.

Beyond formal parks, participants identified a range of other valued green and natural features in their
Villages. Common responses included:

* Mountain View Cemetery (32 mentions)

* Arbutus Greenway (26)

« Trees, trails, and forested areas in Champlain Heights (13)

« Cherry trees on residential streets, especially on Victoria Drive, Graveley Street, and Dumfries Street (11)
« Kerrisdale Community Garden (10)
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Where People Go to Connect with Nature
Long Answer Question (If Yes, please specify)

Most common comments Number of comments

Parks 569
Tree-lined streets and boulevards 124
Public open spaces, fields and school spaces 85
Greenways, paths and Trails 65
Cemeteries 62
Community gardens 50

Total Responses: 928

Perceptions of Nature Vary by Residency

While 39% of all respondents said that nature is missing from their Village, this perception differed
noticeably between groups. Non-residents were significantly more likely to say that nature is missing (44%,
compared to 33% of residents), or that they were unsure (20% vs. 9%).

MW Resident Non Resident
57%

33%

Yes, I have places in my Village No, nature is missing from my Village Don’t know

where I can connect with nature

These results show that nature is appreciated in many forms—from major destination parks to local
gardens and tree-lined streets. However, a substantial portion of respondents still reported a lack of access
to nature in their Village.
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Perceptions of Nature Vary Across Villages

Perceived lack of nature was also uneven across Villages. The highest levels of concern were reported in:
+  Granville St & W 41st Ave - 63%

+  Oak St & W 49th Ave - 62%

* Nanaimo St & E 1st Ave - 56%
+  Oak St & W 67th Ave - 53%

*  Wales St & E 41st Ave - 50%

In contrast, Villages such as Angus Dr & W 57th Ave (19%) and Kerr St & E 54th Ave (20%) had the lowest
proportion of respondents saying nature is missing.

Nature is missing from my Village

Granville St & W 41st Ave I 63%
Oak St & W 49th Ave | — 62%
Nanaimo St & E First Ave I 56%
Oak St & W 67th Ave I, 53 %
Wales St & E41st Ave I 50%
Nanaimo St & E Broadway I 13%
Knight St & E 33rd Ave I 16%
Victoria St & E 61st Ave I 14%
Fraser St & E 33rd Ave I 10%
Macdonald St & W 16th Ave I 39%
Macdonald St & W King Ed Ave NN 38%
Mackenzie St & W 33rd Ave I 27%
Mackenzie St & W 41st Ave I 30%
Commercial St & E 20th Ave I 29%
Heather St & W 33rd Ave N 24%
Kerr St & E 54th Ave I 20%

Angus & 57th I 19%

Total Responses: 2117
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Q11. Which of the following natural and ecological features would you like to see in your Village in
the future? Select all that apply.

Ecological Features for the Future

When asked which natural and ecological features they would like to see in their Village, trees topped
the list, selected by 77% of respondents. This was followed by strong interest in planting that supports bees
and pollinators (64%).

Among the 14% who selected “Other,” common suggestions included:

Green spaces and trees (56 mentions)

Recreational nature areas (31)

Wildlife conservation and biodiversity (25)

Water features such as creeks and ponds (24)
Sustainable infrastructure and climate adaptation (23)

Community gardens and food production (22)

These responses highlight a strong desire among respondents for more greenery, biodiversity, and
climate-conscious design in future Village planning.

Which of the following natural and ecological features would you like to see in your Village in the

future?

Trees 77%
Planting that supports bees (i.e. pollinator gardens) 64%
Edible landscaping for people and birds 46%
Planted ditches (i.e. rain gardens) 45%
Roofs with plants 39%
Other (please specify) 14%
Don’t know 8%
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Trees Top the List Across All Villages

Trees were the most consistently valued natural feature, ranked as the top priority in every Village. Other
ecological preferences varied more widely across locations.

« Planting that supports bees (e.g. pollinator gardens) was selected by 70% or more of respondents in:
Commercial St & E 20th Ave, Fraser St & E 33rd Ave, Heather St & W 33rd Ave, and Nanaimo St & E 1st Ave

+ Planted ditches (e.g. rain gardens) were most popular (50% or more) in: Commercial St & E 20th Ave,
Fraser St & E 33rd Ave, Heather St & W 33rd Ave,, Nanaimo St & E 1st Ave, Nanaimo St & E Broadway, and
Oak St & W 67th Ave

« Edible landscaping was identified as a priority (50% or more) in: Commercial St & E 20th Ave, Fraser St &
E 33rd Ave, and Heather St & W 33rd Ave

* Green roofs (roofs with plants) reached 50% in one Village: Heather St & W 33rd Ave

These patterns suggest that while trees are a universal priority, Villages like Heather, Fraser, and Commercial
show stronger demand for layered, ecological features-including biodiversity, food production, and climate
resilience. This table provides a full comparison of natural and ecological preferences by Village:

Natural and Ecological Features by Village

Percentage (%) of respondents identifying and ecological features in each location

Planting Edible Roofs
that ~ Planted : Don’t
Trees landscapi ) with Other
supports ditches know
n plants
bees
Angus & 57th 38 25 20 24 11
Commercial St & E 20th Ave 11 5
Fraser St & E 33rd Ave 13 3
Granville St & W 41st Ave 8 5
Heather St & W 33rd Ave 10 6
Kerr St & E 54th Ave 21 6
Knight St & E 33rd Ave 7 10
Macdonald St & W 16th Ave 13 11
Macdonald St & W King Ed Ave 18 8
Mackenzie St & W 33rd Ave 19 11
Mackenzie St & W 41st Ave 13 13
Nanaimo St & E First Ave 12 6
Nanaimo St & E Broadway 13 4
Oak St & W 49th Ave 9 13
Oak St & W 67th Ave 10 12
Victoria St & E 61st Ave 20 13
Wales St & E 41st Ave 11 7
Average 76 60 45 42 38 14 8

Darker shades represent a higher percentage (%) of respondents who
identified a natural / ecological feature they would like in each Village.

Low Very Low
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Summary: Key Differences Across Villages

While many respondents shared similar priorities - such as improving access to daily needs, expanding
public space, and preserving green features—there were notable differences across Villages. Kerr St &

E 54th Ave and Fraser St & E 33rd Ave had above-average satisfaction and broader access to local services.
Notably, Kerr respondents also reported low demand for additional services, suggesting that many needs
are already being met. In contrast, Heather St & W 33rd Ave and Oak St & W 49th Ave reported consistently
low access and higher demand for basic amenities. Nanaimo St & E Broadway also showed strong demand
for services, including grocery stores, along with elevated concern about missing nature. The results reflect
the views of those who chose to participate, and may not capture the full range of perspectives in each
Village - particularly where response numbers were low.

The table below highlights key thematic differences among the Villages. Colour coding is used to indicate
the strength of each theme—categorized as High, Moderate, Low or Very Low—based on how each Village
scored relative to the average across various questions and categories (e.g., “above-average satisfaction”).
These levels reflect differences in need, access, or concern.

Access to Variety
of Shops &
Services

Demand for Concern About
Additional Services Lack of Nature

Satisfaction with
Daily Needs Met

Kerr St & E 54th Ave High High Very Low

Fraser St & E 33rd Ave Moderate Moderate Moderate Moderate

Heather St & W 33rd Ave Very Low Very Low High

Oak St & W 49th Ave Low Very Low High High

Nanaimo St & E Broadway Low Very Low High Moderate

For full results for each of the 17 Villages, please see Appendix C.

NG =
,é\aw OF Vancouver

VANCOUVER | Plan 37 of 65

Villages




This analysis draws on responses to three open-ended survey questions:

I Q3. For the Village you selected, do you have any housing-related comments you'd like to share?
(Total Responses: 1,533)

I Q12.Is there anything else you would like to share with us about the Village you selected?
(Total Responses: 852)

I Q13b and Q14a. What would you like to share about this Village? (for those who commented on a
second or third Village) (Total Responses: 370 + 128)

Respondents could provide feedback on up to three Villages. Most responses-especially to Q3 and Q12-
focused on the primary Village selected. Q13b and Q14a captured additional comments about a second
or third Village where relevant. This section summarizes the most prominent cross-cutting themes that
emerged from these responses. Themes are listed in approximate order of frequency and prominence
across the 17 Villages. Where relevant, notable Villages are included to illustrate how concerns were
expressed at the local level.

Note: Responses may be categorized under multiple themes, so the number of comments reflects total mentions, not
individual respondents.

A. Transportation & Mobility (1,041 comments)

Concerns about traffic congestion, limited parking, and insufficient transit were raised in many Villages.
These concerns are often linked to questions about how well current systems can support future growth,
especially as density increases. There is also support for active transportation and enhanced walkability.

Traffic Concerns (229 comments)

Traffic congestion was a common concern, particularly during peak hours. Respondents called for
better traffic management, including more efficient flow and alternative routes—especially near major
intersections.

Parking Concerns (204 comments)
Parking shortages were a common concern, especially in higher-density areas. Residents noted spillover
into neighbouring streets and the negative impact on local businesses when parking is limited.

Public Transit (232 comments)
Many respondents called for more frequent and better-connected transit, particularly with more frequent
buses and expanded coverage, especially in underserved areas with limited access to major routes.

Intersections (75 responses)

Some respondents highlighted the need for improvements at intersections, particularly those with

high traffic volumes and poor visibility. Key intersections mentioned include Victoria Dr/Commercial St,
Stainsbury Ave/E 20th Ave/Commercial St, Nanaimo St/E 1st Ave, Victoria Dr/Charles St, and E Broadway/
Nanaimo St.
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Active Transportation and Walkability (120 comments)
Respondents in several Villages emphasized the need for safer, more walkable streets - particularly where
large arterials make walking challenging.

« Pedestrian Facilities: Calls for wider sidewalks, safer crossings, and better pedestrian-bike integration.
« Bike Infrastructure: There was interest in expanding connected bike lanes, along with more bike racks
and improved safety.

B. Widespread Support for Gentle Density (863 comments)

Many respondents supported low-scale density options like townhouses, multiplexes, and lower-rise
buildings. These were seen as a balanced way to accommodate growth while preserving neighbourhood
character.

Though not within scope of the Villages Planning Program, concerns regarding increased building
heights (over 4-6 storeys) emerged in several Villages. This included loss of privacy, views, sunlight, and
neighbourhood character. Some respondents supported higher-density along arterials but opposed it on
quieter residential streets.

C. Need for Affordable, Diverse Housing Options (505 comments)

Across Villages, many called for affordable housing, as well as housing for seniors, and lower-income
residents. Diverse housing options were advocated, including co-ops, rentals, and family-sized units.
While not universal, concerns about gentrification and rising rents were raised, with some fearing that
redevelopment could displace long-time residents and small businesses.

D. Lack of Local Amenities and Everyday Services (260 comments)

Some respondents described their Village as under-served, with few places to shop, gather, or access
community services. Although less commonly cited, some respondents questioned whether schools,
childcare, and public facilities could support additional housing.

There was a desire for greater diversity in local stores, and more options that are within walking distance,
including grocery stores, as well as cafes. These requests were often paired with references to expected
population growth.

E. Desire to Preserve Trees and Green Space (99 comments)

Residents in several Villages emphasized the importance of preserving mature trees and green

spaces, especially amid new development. Many highlighted the mental health benefits, privacy, and
environmental value of greenery, calling for thoughtful planning to protect tree cover, community gardens,
and natural features—particularly in the face of climate change.
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Summary of Open-Ended Survey Data

In summary, these themes reflect both shared concerns and neighbourhood-specific issues across

the Villages. Survey respondents expressed concerns about traffic congestion, parking shortages, and
insufficient public transit, along with a desire for better walkability and bike infrastructure. There was
general support for lower-rise housing, though affordable housing is a key issue, along with diverse
housing options. Respondents also called for more local amenities and emphasized the need to preserve
trees and green spaces in new developments.
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Key Differences Across Villages

While many respondents shared overarching priorities—such as increasing housing diversity, improving
infrastructure, and preserving natural features—distinct patterns emerged across Villages.

« Affordable and diverse housing was by far the most frequently raised issue, appearing as a theme in 15
Villages. This reflects widespread concern about access to suitable housing.

+ Access to everyday amenities was a strong concern in 9 Villages, particularly Granville St & W 41st Ave,
Heather St & W 33rd Ave, Kerr, St & E 54th Ave, Knight St & E 33rd Ave, and Victoria Dr & E 61st Ave,
where participants described their neighbourhoods as under-served or lacking basic services.

« Traffic, parking, and transit issues were also widely discussed. These concerns were most prominent
in Knight St & E 33rd Ave, Victoria Dr & E 61st Ave, Oak St & W 49th Ave, and Oak St & W 67th Ave, and
also appeared in Angus Dr & W 57th Ave and Commercial St & E 20th Ave.

+ Opposition to high-rise development (though not within scope of the Villages Planning Program) and
emphasis on preserving neighbourhood character were especially prominent in Macdonald St &
W 16th Ave, Mackenzie St & W 33rd Ave, Mackenzie St & W 41st Ave, Oak St & W 67th Ave, Fraser St &
E 33rd Ave, and Angus Dr & W 57th Ave.

« Support for lower scale buildings, such as townhouses, multiplexes, and low-rise buildings, was a
strong theme in Fraser St & E 33rd Ave, Commercial Dr & E 20th Ave, Macdonald St & W 16th Ave,
Angus Dr & W 57th Ave, and Nanaimo St & E 1st Ave. This was indicated as a preferred response to
growth to fit existing neighbourhood character.

« Preserving trees and green space was a priority in Kerr St & E 54th Ave, Macdonald St & W 16th Ave,
and Mackenzie St & W 41st Ave, where it emerged as a top theme.

« Concerns about gentrification and displacement were most strongly voiced in Nanaimo St & E 1st Ave
and Mackenzie St & W 33rd Ave.

« Improving walkability was a key theme in Granville St & W 41st Ave and Nanaimo St & E Broadway,
where residents called for safer, more pedestrian-friendly streets.

+ Finally, general community amenity capacity concerns were mentioned in fewer Villages, most notably
in Fraser St & E 33rd Ave, Granville St & W 41st Ave, and Macdonald St & W 16th Ave.

The table on the following page highlights the top and secondary themes raised in open-text responses for
each of the 17 Villages. Dark squares indicate top themes, while light squares represent secondary themes.
Top Themes refer to issues that were mentioned most frequently in the open-text responses. Secondary
Themes are issues that were mentioned by some respondents, but less often than the top themes. This
view provides a high-level snapshot of where concerns and priorities were most frequently expressed.
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Theme:

Angus & 57th

Commercial St & E 20th Ave
Fraser St & E 33rd Ave
Granville St & W 41st Ave
Heather St & W 33rd Ave
Kerr St & E 54th Ave

Knight St & E 33rd Ave
Macdonald St & W 16th Ave
Macdonald St & W King Ed Ave
Mackenzie St & W 33rd Ave
Mackenzie St & W 41st Ave
Nanaimo St & E First Ave
Nanaimo St & E Broadway
Oak St & W 49th Ave

Oak St & W 67th Ave
Victoria St & E 61st Ave
Wales St & E 41st Ave
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3. Online Mapping Feedback

As part of Phase 1 of the Villages Planning Program, an interactive online mapping activity was launched
to engage community members who were unable to attend an in-person open house. This tool allowed
participants to provide location-specific feedback on their Village or a nearby Village. Participants were
invited to share their thoughts on key topics including housing, amenities, walkability, and community
character.

Participants submitted comments online correlating to maps for specific Villages. These comments were
location-specific and have been analyzed to identify the most common themes raised in each Village.

A total of 254 comments were submitted (209 village specific and 116 general map comments). Commercial
St & E 20th Ave, Macdonald St & W 16th Ave, as well as Nanaimo St & E Broadway received the highest
number of comments (36, 33, and 28 respectively).

Mapping Comments by Village

Village Number
Victoria Dr & E 61st Ave 7
Mackenzie St & W 41st Ave 2
Angus Dr & W 57th Ave 12
Commercial St & E 20th Ave 36
Macdonald St & W King Edward Ave 16
Mackenzie St & W 33rd Ave 12
Fraser St & E 33rd Ave 15

Wales St & E 41st Ave
Kerr St and E 54th Ave
Granville St & W 41st Ave

Macdonald St & W 16th Ave 33
Oak St & W 67th Ave 7
Knight St & E 33rd Ave

Nanaimo St & E 1st Ave 20
Oak St & W 49th Ave 4
Heather St & W 33rd Ave

Nanaimo St & E Broadway 28
General Comments 116

Total Comments: 254
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The following summarizes the feedback received with comments grouped by Village, as well as general
comments.

Angus St & W 57th Ave

« Adera Stis proposed as a bikeway, highlighting better sightlines and reduced vehicle traffic compared
to other streets.

+ Suggestions include adding curb extensions to improve pedestrian crossings.

+ The location is seen as ideal for cycling meetups, especially with the potential addition of a coffee shop
on the greenway.

* Local businesses are appreciated as destinations for walks or bike rides, although affordability is
a factor for full shopping.

« The park area is praised for its old architecture and the successful conversion of an old building into
housing, making it a pleasant place to walk.

+ Concerns are raised about the difficulty in safely accessing the bus stop due to poor visibility and a lack
of crosswalks.

Commercial St & East 20th Ave

« Local cafes are valued as important hangouts that contribute to a lively streetscape, often integrated
with housing above.

* There is commentary on vacant and run-down commercial buildings, with a suggestion for mixed-use
light industrial space and affordable housing to maintain business diversity beyond cafes and offices.

« Vacant and run-down commercial buildings prompt suggestions for mixed-use light industrial space
and affordable housing to maintain business diversity beyond cafes and offices.

« Positive feedback is given regarding wide sidewalk spaces that facilitate interaction.

+ Existing townhome developments with central courtyards are noted as fostering a strong sense of
community.

+ Significant issues exist with pedestrian and cyclist safety at intersections, including lack of crosswalks,
limited visibility, and difficulty navigating turns amidst traffic, impacting connectivity to the SkyTrain
and Trout Lake Park.

+ Intersections on E 22nd Ave are described as dangerous due to speeding and drivers using side streets
as cut-throughs, especially near the elementary school. The pedestrian crossing light at E 22nd Ave and
Victoria Dr is perceived as too fast for vulnerable users.

* Thereis a clear need for traffic calming measures, designated crosswalks, road markings, and
pedestrian/biker traffic lights. The raised crosswalk at Commercial Dr and E 22nd Ave is highlighted as
very useful for school children, with a call for similar improvements elsewhere.

+ Suggestions include introducing more businesses such as groceries, restaurants, a bar, and art
galleries.
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The playground and splash pad at Garden Park require updating.

A call for higher-density development (at least 6 storeys) near core shops on Kingsway to support local
businesses.

Rat running traffic between Victoria Dr and Nanaimo St, particularly on Stainsbury Ave, is unsafe for
pedestrians near a school due to blind corners, lack of sidewalks, and no crosswalks. Traffic calming is
needed on Stainsbury Ave to discourage cut-through traffic.

A safe pedestrian/cyclist crossing (controlled light) is needed at Victoria Dr and Stainsbury Ave.

The intersection at Findlay and Victoria requires modernization for pedestrians and cyclists; drivers
rolling through stop signs is an issue.

There is a desire to replace single-storey, parking lot-oriented buildings and single-family homes on
arterials with vibrant mixed-use developments.

The current mix of businesses on Commercial St is seen positively, with hopes to maintain diversity as
density increases.

Traffic calming is also needed on Fleming St.

E 22nd Ave is viewed as a cut-through route needing better traffic management or designation as
a mixed-use commercial area; suggestions include traffic calming or temporary closure.

Fraser St & E 33rd Ave

The defined Village area is considered too small, with potential for growth limited by the cemetery.
An extension further north is suggested as more organic for growth.

Increased density is seen as suitable for an extended Village area, citing existing high-frequency bus
routes.

Specific businesses are mentioned, with suggested plaza or pedestrian facility improvements nearby at
St George St and E 28th Ave.

Desire for more randomly placed cafes and corner stores.

A strong sentiment exists to replace residential-only buildings, particularly single-family homes along
arterials, with mixed-use developments featuring ground floor commercial.

Bike path crossings are described as unsafe due to shared, narrow, and poorly maintained sidewalks
along busy streets; widening and clear zones are needed.

There is a lack of public park access for some residents requiring them to cross major roads.

The cemetery is identified as a large, underutilized greenspace with potential for more welcoming
public access, use, and native planting.

Improvements to intersections and additional crosswalks are needed due to vehicle traffic and
obstructed sightlines.

Maintenance and improvements are needed for the Midtown/Ridgeway bike path section on Fraser St
and features along the bike path like community gardens and bulletin boards.

NG =
,é\aw OF Vancouver

VANCOUVER | Plan 45 of 65

Villages




Granville St and W 41st Ave

A traffic signal is needed to improve biking access into the Village along E 54th Ave.

More housing and density are desired along Granville St, advocating for apartment buildings and
townhomes to replace older homes, similar to development further south in Marpole.

Kerr St and E 54th Ave

Champlain Library is recognised as an essential community resource.
Accessing the Masumi Mitsui greenway is difficult due to uncontrolled crossings.

A significant lack of active transportation infrastructure makes alternatives to driving impractical for
many.

Local parks are considered underutilized partly due to unfulfilled infrastructure promises, resulting in
flooding and a lack of gathering spaces like picnic benches.

The borders of the Village are questioned in relation to the useful trail system.

The shopping centre and community centre are noted as being beyond a 15-minute walk for many, and
recent rezoning is seen as diminishing retail selection; the area is described as an already “hollowed out
mall” making it difficult to build a Village.

Bus service is described as poor compared to other areas, contributing to reliance on cars.

Macdonald St & W 16th Ave

Identified as a best transit hub.

Several businesses, including cafes and ice cream shops, are highlighted as important community
building or meeting spots.

Local grocer is seen as an important walkable grocery option in an area lacking similar amenities.
The medical centre is a key resource for older residents.

Lack of a community centre and walkable groceries in the southeast side. An east-west walkway is
needed through Carnarvon Park.

There is a need for more picnic tables for those without private outdoor space.

Increased housing options and density are desired along W 12th Ave to allow younger generations to
remain in the neighbourhood.

A small plaza is an important social gathering place, with suggestions for a public courtyard or plaza
modelled after European pedestrian zones in case of redevelopment.

Local businesses are valued community spots that should be retained during redevelopment.
There is a strong need for full-time childcare and more before-and-after school care.

Children’s second-hand store is important for sustainable shopping.
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* Requests are made for summer children’s programming and ensuring the wading pool is filled.

* Anupgraded fitness circuit is needed in Carnarvon Park. A track is needed for walking, running, and
biking, with lighting for evening use.

« The park requires significant upgrades, including more benches, picnic tables, and natural elements, as
it is currently not considered very nice and lacks accessible seating and shade for seniors and families

« Drainage issues in the park and sidewalks cause flooding and dangerous conditions.

*  More big shade trees are needed around the park perimeter.

* A community garden is needed, and a community swimming pool is needed in the broader area.
* Local services like insurance agencies and ATMs are considered handy.

« Concern is expressed about the closure of gas stations.

Macdonald St & W King Edward Ave

« Avariety of businesses and services are present, including food establishments, retail, and medical
professionals.

+ The community centre is a key asset offering various recreational facilities.

« Thelocal school is over capacity. Before and after school care is also over capacity with a long wait list.
* There are no grocery shops within this Village area.

« Thereis a need for improved intersection lights and traffic controls due to frequent near misses.

* Asmall drug store and pharmacy would be beneficial, particularly for elderly residents.

* A community swimming pool is needed in the broader area, potentially located near this intersection.

Mackenzie St & W 33rd Ave

« The area is characterised by having only local small businesses (bakeries, cafes, market, meat shop) in
a residential setting.

* Mackenzie St is noted as a high flow thoroughfare.
+ Making the street and sidewalk space more usable for businesses is suggested to attract people.
+ Desire for local low height density development.

« Tree lined streets are seen as a positive feature.

Mackenzie St & W 41st Ave
+ The Kerrisdale Elementary after school program is highlighted positively.

+ Astrong desire is expressed for the Kerrisdale highstreet to be pedestrianized to create a Village
square atmosphere, citing the existing use of outdoor cafe spaces and shopping areas.
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Nanaimo St & East 1st Ave

Significant need for improved pedestrian and cyclist crossings, including crosswalks, signals, and
physical protection for bike lanes.

The road diet implemented north of E 1st Ave is praised and recommended for the section south of
E 1st Ave.

Issues with drivers failing to yield at crosswalks are noted.
Local businesses are seen positively, suggesting potential for more ground-level commercial.
The closure of the post office is noted, with a desire for its return.

There is a significant lack of public plazas and community open space, leading to suggestions for
temporary or permanent uses of empty lots for gardens, markets, or food trucks.

The current Nanaimo St traffic pattern involving shifting lanes is seen as confusing and dangerous, with
a suggestion to remove the second lane entirely to slow traffic.

Concerns are raised about small lot sizes and FSR limits hindering housing development, suggesting
a shift to a height-based framework.

There is a significant need for more childcare spaces.
A small scale grocer is needed in the area.
Existing commercial is seen as serving through traffic rather than the neighbourhood.

A dedicated dog park is strongly needed to prevent conflicts in existing parks, suggesting potential
locations within current parks.

The existing splash pad is described as sad and unsafe, needing renovation.

Nanaimo St & E Broadway

The large trees along E 10th Ave are appreciated.
A parklet was a positive feature for kids and biking.

This location is seen as a perfect spot for a rest stop coffee shop or other businesses due to high cyclist
and pedestrian traffic, especially those travelling to/from Trout Lake Park. The current seating area is
uninviting.

The intersection is perceived as very unsafe for pedestrians and transit users due to visual obstruction,
heavy traffic, and multiple lanes; calls for fully separated signals, restrictions on right-on-red, bollards,
and daylighting.

Physical daylighting (curb bulges, rain gardens) is needed due to parking issues limiting visibility and
creating unsafe conditions for families.

Traffic calming is needed on Lakewood Dr between E Broadway and E 1st Ave (a major bike route).

Desire for 4-6 story apartment buildings with ground-level retail along Nanaimo St between
E Broadway and E 1st Ave.
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* The disused parklet needs improvement into a more inviting space like a cafe or community garden.
*  More traffic calming is needed at the busy intersection near the school.

« Acall for more grocery/cafe/bodega/corner store type retail focusing on local businesses rather than
chains.

« Existing businesses are valued, with a hope they are retained in future development.
« Asignificant lack of public plazas and community open space is noted, similar to the E 1st Ave area.
+ Some businesses are noted as having a good location but not reaching its potential.

+ The Nanaimo St traffic pattern is seen as confusing and dangerous, similar to comments about the
E 1st Ave section.

« Alarge amount of wasted space at the corner of the parking lot could be used for community open
space, play areas, markets, or a skatepark.

« The wide road design of Nanaimo St encourages inappropriate driving and feels dangerous.
Suggestions include protected bike lanes, pedestrian islands, and narrower lanes.

* Curb extensions are suggested to improve pedestrian safety and visibility for turning cars.

« Specific businesses in this Village are noted as an institution, and the popularity of its sidewalk shows
potential for the area.

+ The existing zoning restricting retail to grandfathered locations on a section of E Broadway is seen as
backwards given the area’s densification.

Oak St & W 49th Ave

+ A popular sushi restaurant is mentioned.

Oak St & W 67th Ave

« Biking on the W 67th Ave Bikeway is perceived as unsafe during rush hour due to cars using it as
a bypass; modal filters are suggested.

Victoria Dr & E 61st Ave

* Thereis a significant population of seniors, and a need for more outdoor activity spaces suitable for
seniors, particularly those sheltered from sun and rain for use in winter.

« Desire to see the retail strip along Victoria Dr extended further south.

* An oddly shaped block presents potential for a low rise condominium with businesses or youth
services/activity centre below, citing proximity to schools and a Boys and Girls Club.

* The neighbourhood library is considered a very important community asset despite access challenges,
hosting family friendly events.
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Wales St & E 41st Ave

* Alocal church is valued for its history and role as a community gathering place, with suggestions to
integrate it with other functions.

+ Aflashing crosswalk or light is needed due to pedestrian and cyclist traffic.

* Awalk-in clinic and pharmacy are considered essential for the neighbourhood.

A total of 116 general map comments were submitted during this exercise. These comments were not tied
to a specific location within a Village but referred to nearby areas or broader issues impacting Villages as
a whole. A summary of these comments is provided below, presented in no particular order:

+ Dilapidated buildings and empty storefronts are seen negatively, with a suggestion for complete
redevelopment into mixed use rental towers.

+ Community grocery stores are popular and successful.
« Suggestion to utilise space by building on top of SkyTrain stations with mixed-use development.
« There is a strong desire for high-quality local grocery stores in Villages.

« 4th Ave is seen as a vibrant area that should be designated a Village, benefiting from more pedestrian
space.

* Artstudios are an appreciated space, highlighting the need for more access to art.
+ Pedestrian crossings need better lighting.

« Crossing wide, multi-lane roads can feel risky due to lack of crosswalks, signals, and adequate
pedestrian refuges.

« 5th Ave's wide right-of-way is seen as having potential for shops, businesses, and small apartments
with large pedestrian-friendly sidewalks.

« Certain intersections are described as terrifying for pedestrians and cyclists due to issues with light
cycles, lack of refuge islands, and poor road conditions; bump outs are suggested to slow cars.

« Desire for businesses along greenways, such as small grocery stores or cafes with outdoor seating.
« Poor separation between pedestrians and cyclists on the Arbutus Greenway is noted.
«  Wish for local restaurants or pubs with outdoor spaces facing greenways or car-free areas.

+ Difficulties in accessing greenways due to uncontrolled crossings and a general lack of active
transportation infrastructure are cited as reasons why people choose to drive.

* Underutilized parks lacking promised infrastructure and amenities are mentioned.
« Suggestions are made for connecting paths to avoid cutting through parks.

+ Desire to replace parking lots with mixed-use development or public space.
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*  Mixed-use development with ground floor retail is suggested near community centres. A crosswalk
near a park and community centre is needed for safety.

* Suggestion to formalise bike path areas into parklets.

« Opinion that wide streets can accommodate higher density (6 storeys) and traffic, while narrower
streets suit lower density.

« W 10th Ave is described as a former thriving Village that needs revitalisation and inclusion in
the Villages program.

* Appreciation for the variety and vibrancy of businesses in certain strips.
* Request for off-leash dog hours in areas lacking this.

« Unsafe pedestrian crossing at 16th and Vine due to visibility and drivers bypassing stopped cars;
a pedestrian-controlled light is needed.

« Hope that existing restaurants can remain during redevelopment. Suggestions for greenery and paved
sidewalks along redeveloped sites.

« Parks can be very dark at night, needing lighting for evening use.
* A community garden is needed.

+ Arespondent suggested examples of integrated dense housing with features beneficial for families and
community.

« Certain intersections are confusing and unsafe for drivers and pedestrians, needing improvements like
traffic circles or chokers.

« Sidewalks in several locations are in poor condition (cracked, flooding, disintegrating) and need better
lighting.

« Better use of wasted space near the cemetery (closed street) is suggested for various public amenities.
* Maintenance is needed for community gardens and other features along bikeways.

« Ablockis noted for converting its alley into a haunted house for Halloween.

+  Parts of the cross town 45th Ave bike way are missing signage and connections.

* Mention of various specific local businesses and institutions, such as a preschool, senior residence, and
a veterinary hospital, highlighting their importance to the neighbourhood and expressing a desire for
them to remain.

« Aunique double fronting street design is noted, with suggestions for allowing two houses per site to
utilise this feature for increased density and privacy.
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Community feedback across Villages highlighted a wide range of local priorities, challenges, and
opportunities for improvement. Residents emphasized the importance of safe, walkable streets with better
pedestrian and cyclist infrastructure, particularly around schools and busy intersections. Many called for
more vibrant, mixed-use development to replace underutilized or aging buildings, alongside increased
housing density that supports local businesses and diverse populations. Access to essential services—like
grocery stores, childcare, medical centres, and transit—was frequently cited, especially in areas with limited
amenities. Public spaces such as parks, plazas, and greenways were valued, though many require upgrades
for safety, accessibility, and community use. There was also strong interest in supporting small, local
businesses and enhancing the Village feel through thoughtful public realm improvements, like outdoor
seating, tree planting, and community gardens.

Overall, feedback revealed a desire for more complete, connected neighbourhoods that serve residents of
all ages and reflect community character.
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4. In-Person Open House Feedback

As part of Phase 1 engagement for the Villages Planning Program, five in-person Open House events
were held across the city. These events invited residents to share their thoughts about the future of their
neighbourhoods.

Comments were gathered through two main activities:

1. Mapping Comments by Village: Location specific comments about a certain Village regarding favourite
places, areas for improvement and feedback on Village boundaries.

2. Sticky Note Comments: General comments regarding the Villages project using sticky notes.

Mapping Comments by Village

Village

Victoria Dr & E 61st Ave 30
Mackenzie St & W 41st Ave 27
Angus Dr & W 57th Ave 21
Commercial St & E 20th Ave 20
Macdonald St & W King Edward Ave 19
Mackenzie St & W 33rd Ave 19
Fraser St & East 33rd Ave 16
Wales St & E 41st Ave 13
Kerr St & E 54th Ave 12
Granville St & W 41st Ave 11
Macdonald St & W 16th Ave 11
Oak St & W 67th Ave 7
Knight St and E 33rd Ave 5
Nanaimo St & E 1st Ave 3
Oak St & W 49th Ave 3
Heather St & W 33rd Ave 2
Nanaimo St & E Broadway 2

Total Comments: 222
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Participants placed notes directly on large printed maps for specific Villages. These comments were
location-specific and have been analyzed to identify the most common themes raised in each Village.
A total of 222 comments were submitted. Victoria Dr & E 61st Ave, Mackenzie St & W 41st Ave, and
Angus Dr & W 57th Ave received the highest number of comments (30, 27, and 21 respectively).

The following two subsections summarize each type of feedback in turn, with comments organized by key
themes. It is important to note that some comments encompassed multiple types of feedback and were
therefore categorized under several themes for the purposes of this analysis.

Victoria Dr & E 61st Ave (30 comments)

+ Parks & Green Space (8): Support for retaining and enhancing local parks, green boulevards, and
underutilized green spaces.

* Housing & Land Use (7): Suggestions to redevelop with mid-rise apartments, townhouses, and co-ops;
calls for zoning setbacks to protect neighbouring homes.

«  Community Facilities (6): Support for youth, senior, and multi-use community spaces, including a gym,
swimming pool, and accessible public washrooms.

+ Transportation (4): Concerns about fast car traffic and suggestions for calming measures, better
pedestrian crossings, and traffic flow near Knight St.

+  Shops & Services (4): Desire to retain small local shops and expand retail along Victoria Dr.

+ Infrastructure & Utilities (1): Suggestion to include underground parking and EV charging in new
developments.

Mackenzie St & W 41st Ave (27 comments)

+ Village Identity (5): Strong opposition to designating this area as a Village, with concerns about
boundaries, character, and the validity of the concept itself.

+ Transport & Infrastructure (4): Concerns about heavy traffic on 41st Avenue, school congestion, and
ineffective bike routes; suggestions for calming traffic.

+ Housing & Density (4): Mixed views on new development: opposition to towers (though not within
scope of the Villages Planning Program), and some support for affordable or non-market housing.

* Green Space & Public Realm (4): Support for preserving mature trees and school grounds; interest in
more public outdoor space.

* Planning & Development Policy (3): Broader concerns about citywide planning, including criticism of the
Broadway Plan (though not within scope of the Villages Planning Program) and developer influence.
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Angus Dr & W 57th Ave (21 comments)

Transportation (9): Calls for safer bike lanes, pedestrian crossings, and improved public transit; concern
about traffic congestion on arterials.

Public Realm & Amenities (9): Support for more green space, outdoor gathering areas, and local shops;
interest in car-free or pedestrian-focused streets.

Housing & Land Use (4): Desire for more diverse housing options and zoning flexibility, including
allowance for strata and smaller multi-unit buildings.

Neighbourhood Boundaries (4): Suggestions to reduce the Village boundaries, focusing higher-density
development around W 57th Ave and excluding adjacent areas.

Commercial St & E 20th Ave (20 comments)

Transportation & Mobility (9): Concerns about crowded and unreliable buses, traffic safety, and lack of
parking; strong support for improved sidewalks, pedestrian access, and east-west cycling routes.

Shops & Services (4): Desire for local amenities such as cafes, pubs, yoga studios, and pharmacies.

Housing & Density (4): Support for increased density and more affordable housing, with concerns about
erosion, runoff, and the need for adequate services.

Green Space & Environment (3): Support for protecting mature trees and enhancing outdoor recreation
spaces; concern about environmental impacts of new development.

Schools & Education (2): Concerns regarding school enrolment caps and support for car-free School
Streets.

Macdonald St & W King Edward Ave (19 comments)

Preservation of Neighbourhood Character (6): Desire to preserve mountain views, quiet streets,
and Kitsilano's existing feel. Comments express concern about development scale, boundaries, and
opposition to the Broadway Plan (though not within scope of the Villages Planning Program).

Housing & Affordability (5): Support for strata and rental housing near transit, protecting and
expanding affordable housing, and easing regulations like minimum lot depth.

Parks & Public Space (3): Interest in maintaining tree-lined streets and passive public space; support for
recreational amenities like pickleball courts.

Community Services (1): Concern about limited spaces in schools, daycares, and community centres.
Local Business (1): Suggestion to reduce taxes and rent pressures on small businesses.

Active Transportation (1): Request to reroute a planned bike corridor to better match neighbourhood
patterns.
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Mackenzie St & W 33rd Ave (19 comments)

Neighbourhood Character & Identity (10): Opposition to the Village designation, with concerns about
preserving the area's unique character, panoramic views, and well-loved spaces like Triangle Park and
the Arbutus Lookout.

Parks & Public Space (3): Support for recreational amenities like pickleball and public gathering spaces;
interest in progress on the Arbutus Greenway linear park.

Transport & Access (3): Concerns about narrow streets, sidewalk obstructions, and traffic near
greenways; calls to slow traffic and improve walkability.

Local Business & Services (2): Appreciation for small, independent shops and concern about their ability
to survive future changes.

Housing & Affordability (1): Support for strata housing near transit.

Community Services (1): Need for more community facilities and childcare spaces to support local
families.

Fraser St & E 33rd Ave (16 comments)

Parks & Public Space (6): Support for centering the Village around Gray Park and recognizing
the cemetery as a valued green space. Suggestions include park-focused amenities, places to gather
outdoors, and informal spaces like parklets and plazas.

Housing & Neighbourhood Character (6): Support for adding density, especially along main corridors
like Fraser St and E 33rd Ave, but with concerns about placement and transitions near quiet, residential
streets. Emphasis on avoiding abrupt shifts from single-family homes to tall buildings.

Shops & Services (5): Desire for a walkable commercial core near the park, with improved local
businesses and links between Fraser St and Knight St. Some comments specifically referenced
the nearby grocery store and small cafés.

Traffic & Access (1): Concern about congestion on E 33rd Ave and the potential traffic impact of added
density.

Wales St & E 41st Ave (13 comments)

Parks & Public Space (5): Strong support for preserving and enhancing public parks and green spaces,
including Everett Crowley Park, off-leash dog parks, and calls for more benches and shade in public
spaces.

Community Services (4): Concerns about the need for more community services, including schools,
senior-friendly housing, and childcare services to match the growing density.

Neighbourhood Character (2): Emphasis on preserving the heritage of the area, including heritage
homes and Vancouver Specials, and maintaining cleaner public spaces.

Shops & Services (2): Desire for light commercial development along side streets, including coffee
shops and other local businesses to serve the community.

NG =
,é\aw OF Vancouver

VANCOUVER | Plan 56 of 65

Villages




Kerr St & E 54th Ave (12 comments)

* Amenities (5): Requests for childcare, recreation, and senior housing, including playgrounds, pickleball
courts, and nursing homes.

« Transport & Access (2): Requests for improved public transit (on E 54th Ave) and bike lanes (north/
south).

«  Shops & Services (2): Mention of shopping mall and general interest in small local services.

+ Neighbourhood Boundaries (3): Several suggestions to extend the Village boundary to include more
areas like Killarney Park, a local church, and nearby blocks.

Granville St & W 41st Ave (11 comments)

* Amenities (5): Requests for more community spaces, including a park, gathering places to connect
with neighbors, and senior-friendly housing and services. There were also mentions of the need for
a daycare and recreational areas like playgrounds and pickleball courts.

« Transport & Access (3): Concern about improving traffic flow around the local school, adding public
transit on W 54th Ave, and the need for traffic lights during rush hours, especially after school.

«  Shops & Services (2): Desire for more local businesses, such as a grocery store, boutique shops, and
a connection between local businesses along W 41st Ave.

* Neighbourhood Boundaries (3): Suggestions to expand the Village boundary to include areas like
Killarney Park and further east along the community’s stretch.

Macdonald St & W 16th Ave (11 comments)

« Broadway Plan (4): Though not within the scope of the Villages Planning Program, there was strong
opposition to the Broadway Plan, with concerns about increased density, the introduction of towers,
and the potential disruption of the neighborhood’s character and affordability. Comments also raised
issues about planning process and guarantees regarding affordable housing quotas.

« Village Identity & Neighbourhood Character (3): Desire to preserve the family-oriented, affordable
nature of the neighborhood. Concerns about the negative effects of adding 6-storey buildings and
the risk of pushing families out of the area.

« Housing & Density (3): Support for preserving current affordable housing and co-ops, concerns about
the definition of “affordable” housing, and the impact of increasing density in the area.

« Traffic & Access (1): Request for speed calming on W 17th Ave and residential parking to manage
increased traffic congestion.

+  Parks & Public Space (1): Support for the addition of recreational spaces like pickleball courts.
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Oak St & W 67th Ave (7 comments)

* Amenities (6): Requests for essential services, including grocery stores, hair salons, dental offices,
a credit union branch, off-leash dog parks, recreational spaces, and services for seniors, youth, and low-
income residents.

« Transport & Access (2): Concerns about congestion on Oak St and the need for a traffic light during
rush hour, especially after school.

+ Neighbourhood Boundaries (2): Suggestions to extend the Village boundaries to include Killarney Park
and adjust the western boundary to Marguerite.

Knight St & E 33rd Ave (5 comments)
«  Parks & Public Space (2): Mention of local community garden and the best toboggan hill for snow days.

« Housing & Density (2): Request for more housing and support for 6-storey buildings with 60 feet
frontage on corner lots with lane access.

Nanaimo St & E 1st Ave (3 comments)

« Housing & Density (2): Support for allowing 6-storey rental buildings and condos, especially in areas
with quiet streets and lane access.

Heather St & W 33rd Ave (2 comments)
« Parks & Public Space (1): Appreciation for the space available for playing ultimate frisbee.

* Amenities (1): Request for more seating, specifically a large bench with recline for comfort.

Oak St & W 49th Ave (3 comments)

* Housing & Density (2): Requests for more affordable senior housing, including higher buildings, and
support for rental and condo units on quiet streets.

«  Community Services (2): Support for more medical clinics, daycares, and other community services to
support a growing population, especially seniors.

Nanaimo St & E Broadway (2 comments)
« Places to eat & drink (2): Mention of popular local restaurant and coffee shop.

+  Community Services (2): Support for more medical clinics, daycares, and other community services to
support a growing population, especially seniors.
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This table shows which themes were most prominently raised in each Village during Open House events.
Shaded cells indicate that a theme was a top issue in that Village, based on the number and content of
community comments. Unshaded cells indicate that the theme was either not mentioned or not raised as
a primary concern in that location.

Top themes raised during Village-specific Open House activities
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Angus & 57th

Commercial & E 20th
Fraser & E 33rd
Granville & W 41st
Heather & W 33rd
Kerr & E 54th

Knight & E 33rd
Macdonald & W 16th
Macdonald & King Ed
Mackenzie & W 33rd
Mackenzie & W 41st
Nanaimo & E 1st
Nanaimo & Broadway
Oak & W 49th

Oak & W 67th
Victoria & E 61st
Wales & E 41st

Key:

Housing: Comments about housing types, affordability, density, or redevelopment.

Amenities: Requests for local services such as shops, cafes, recreation facilities, or healthcare.

Transportation: Concerns about traffic, transit access, bike lanes, or pedestrian safety.

Public Space: Feedback about parks, plazas, gathering areas, and the general public realm.

Boundaries: Suggestions to adjust the proposed Village boundaries.

Character / Preservation: Emphasis on maintaining neighbourhood identity, heritage, or existing trees and views.
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Sticky Note Comments - Participants also submitted sticky notes with general ideas, questions, or
concerns. These were not tied to a specific Village but instead reflect broader or regional priorities. Sticky
note comments are summarized by Village grouping: West and Southwest*. A total of 39 sticky note
comments were submitted: 29 from the West Villages and 10 from the Southwest Villages.

Summary:

+  Southwest Villages (10 comments): Smaller in volume, but strong support for green/public space,
owner-focused housing, and more local retail. A few comments touched on safety and neighbourhood
identity.

+  West Villages (29 comments): Key themes included density and built form concerns, governance
frustrations, and calls for more amenities, school capacity, and recreational space.

SOUTHWEST VILLAGES

The Southwest Villages received fewer comments (10), but several themes still
emerged, particularly around livability, housing, and community life.

1. Public Space & Green Space
There was a clear desire for more accessible gathering spaces - including
weather-protected areas and green space in residential neighbourhoods.

2. Housing & Tenure
Comments supported increasing housing supply, but emphasized ownership
models and called for flexibility in zoning.

3. Local Business & Commercial Space
Participants expressed appreciation for existing local businesses and requested
more commercial space for daily needs.

4. Safety & Security
One comment raised concerns about safety in the area.

5. Neighbourhood Character & Identity
A comment highlighted the importance of social connection and place identity.

* See Figure 2 (p.6) for locations of Village groupings.

NG =
,é\aw OF Vancouver

VANCOUVER | Plan 60 of 65

Villages




WEST VILLAGES

The West Villages received 29 comments, with feedback touching on a wide range of
concerns related to density, engagement, services, and public space.

1. Governance & Process

Some participants expressed frustration with how engagement was being handled.
Comments pointed to a perceived lack of transparency and communication by the City,
as well as concerns about the overall direction of planning.

2. Density, Design, and Built Form Concerns

Numerous sticky notes raised concerns about the form and scale of development.
While some referenced specific regulations, others conveyed broader discomfort with
increased height and reduced setbacks.

3. Amenities and Services
Several comments emphasized the need for more local services, especially childcare,
and a sense that infrastructure isn't keeping pace with growth.

4. Education
One note specifically called out school capacity as a concern.

5. Transportation & Street Use
Feedback touched on the need for parking, frustrations with bike lane locations, and
a perceived lack of focus on transportation planning.

6. Ageing & Accessibility
A few comments emphasized the importance of considering the needs of older
residents when assessing walkability.

7. Recreation
There was at least one direct request for more recreational space.

- J

This feedback provides detailed, location-specific insights into how residents view the future of their
neighbourhoods. Across Villages, participants emphasized the importance of local services, walkability,
and public space, while raising concerns about housing affordability, density, and the preservation of
neighbourhood character. These priorities reflect broader patterns also identified through the online
survey, highlighting shared values across communities.

NG =
,é\aw OF Vancouver

VANCOUVER | Plan 61 of 65

Villages




Mapping activity, South Vancouver Neighbourhood House, 2025
(Photo Credit: Melissa, SVNH Advisory Committee membe

These events were designed to share information
about the Villages Planning Program, respond to
questions, outline further opportunities to get
involved, and learn more from the community
about the Villages within or near the Marpole
Neighbourhood House and South Vancouver
Neighbourhood House catchment areas.

Agenda

1. Session Format and Guidelines

2. Villages Planning Program Overview

3. Question and Answer Period

4. Interactive Discussion - Mapping Activity
5. Closing Remarks

Summary of Information Session

This summary is intended to capture what was heard at e
the events. Following the Villages Planning Program i
. d . d iod. th Mapping activity, Marpole

presentation and question and answer period, the group was Neighbourhood House, 2025
asked to participate in an interactive mapping activity to identify (Photo Credit: DeeDee Nelson,

. . . . MNH Advisory Committee)
special places, areas for improvement, and preliminary boundaries
for the select Villages.
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There were 20 community members and 4 staff from the South Vancouver Neighbourhood House
Reframing Team present at the meeting.

Key Themes
Feedback generally fell into the following themes:

Need for affordable Interest in additional Better access to Need for improved
housing options and local shops and public spaces and transit and
concerns about renter services amenities transportation
displacement infrastructure

1. Need for affordable housing options and concerns about renter displacement

» Lack of diverse housing options
» Need for more affordable housing and seniors housing

»  Concerns about renter displacement due to redevelopment and affordable housing alternatives in
the area

»  Opportunity to create more walkable communities by densifying near commercial nodes

2. More Cohesive Bike Infrastructure and Transit Connections

» Need for additional retail options along major streets near other existing shops and services
» Interestin new shops and services such as grocery stores, health services, and coffee shops

3. Better access to public spaces and amenities

» Need for more well-lit outdoor meeting spaces and activities for newcomers, families, and youth

» Interestin covered outdoor gathering spaces during colder months

» Lack of childcare spaces and outdoor amenities such as outdoor gyms, running tracks, and dog parks
»  Opportunity to enable more small plazas and seating areas near commercial areas

4. Need for improved transit and transportation infrastructure
»  Difficulty accessing local shops and services due to limited transit options

» Need for improved cycling infrastructure

» Lack of transit investment in South Vancouver including connections to/from the River District
» Need for more bus shelters and more frequent bus services

»  Opportunity to engage with TransLink staff about future transit priorities for the area
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There were 8 community members and 2 staff from the Marpole Neighbourhood House
Reframing Team present at the meeting.

Key Themes
Feedback generally fell into the following themes:

Strong desire for Better access to More cohesive bike
additional local shops green space and infrastructure and
and services recreational facilities transit connections

1. Strong Desire for Additional Local Shops and Services

» Thereis a need for additional services and retail options in the area, with an emphasis on supporting
local businesses and non-profit organizations.

»  Small retail stores should be prioritized to enhance the availability of options for local businesses.

» The community expressed interest in having a small market, such as a community farmers market, to
promote local produce and goods.

» There is a demand for more affordable grocery stores close by to address current gaps in accessible
and reasonably priced options.

2. More Cohesive Bike Infrastructure and Transit Connections

» The bike lane infrastructure is inconsistent, and the greenway currently ends at a busy intersection
without adequate pedestrian crossings or sidewalks.

»  Blind intersections present safety hazards for cyclists and require improvements to ensure safer biking
conditions.

» Additional transit connections between Oak Street and Cambie Street are necessary to improve transit
options in the area.

3. Better Access to Green Space and Recreational Facilities

» There is a growing interest in expanding park space within the community.
» Pop-up plazas have the potential to enliven the community and encourage social engagement.
»  Accessible public washrooms that are clean and well-maintained should be prioritized.

» There is interest in co-operatives and community gardens to foster local engagement and
sustainability.

» There is a need for music, fitness, dance, and art studios, with a focus on making these spaces
accessible during daytime hours.
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6. Summary of Phase 1 Engagement

This report presents an overview of community feedback gathered through four engagement activities led
by the Villages Planning team between Q4 2024 and Q1 2025. With over 3,000 engagement touchpoints,
the process generated a wealth of general and Village-specific input. The following summary captures key
themes and priorities identified across all events, reflecting what residents value in their neighbourhoods
and where they see opportunities for improvement.

* Many Villages struggle to meet residents’ daily needs, particularly in areas with limited access to
essential services like health care, fitness, personal care, and financial institutions.

*  While food and retail are more commonly available, gaps in everyday services often force residents to
travel to larger commercial hubs.

+  Walkability is generally good in Villages where services exist, and residents highly value local businesses
and public spaces, including parks, cafés, and community centres.

* There's a strong desire for more restaurants, grocery stores, informal gathering spaces, and green
infrastructure like trees and pollinator gardens.

* Amenity needs vary, with some Villages prioritizing things like childcare, seniors services, or
neighbourhood houses.

« Concerns include transit, housing affordability, and development pressures, however, feedback shows
there is widespread support for gentle density that aligns with neighbourhood character.

Overall, there's a shared vision for Villages that includes walkable, vibrant communities with more services,
amenities and support for local businesses and public life.
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Appendix A: Survey Questions

Tell us about Your Village(s)
We are looking to learn more about the 17 Villages that are part of the Villages Planning Program.

Understanding your experience of these places will help us develop the planning policies and
guidelines that will direct future growth in these areas.

It is important for us to know what you like and value about your Village, and what you feel is
missing or could be improved.

Q1. Which Village do you have the greatest connection to/are most familiar with? See
Preliminary Village Boundaries map for reference. Select one.

() Angus St&E 57th Ave () Mackenzie 5t & W 33rd Ave
O Commercial St & E 20th Ave O Mackenzie St & W 415t Ave
O Fraser St & E 33rd Ave O Manaime St & E First Ave
() Granville st & w 415t Ave () Manaimo St &E Broadway
O Heather St & W 33rd Ave O Oak 5t & W 49th Ave
O Kerr St & E Sdth Ave () oakstawemthAve
() Knight 5t & E 33rd Ave () victoria St & E 61st Ave
() macdonald 5t& w 16th Ave (O walesst&E st ave
() Macdonald 5t & W King Ed Ave

Q2. What is your connection to this Village? Select all that apply.

O- 1 live jand own) here O I own and/or operate a business here

O 1 live [and rent) here O I meet with friends/family here to soclalize

O T live outside of (but near) this Village T use the public spaces (e.q. plazas, parks,
O playgrounds)

() 15hop here more than once a week

O I go to school here
O T use community services or amenities here
(e.g. childcare, neighbourhood house) O I take public transit that runs through here

O T work here O Other (please specify):
O 1 owam property here




Villages Planning Program Your V

ages Today

Housing

In addition to existing options such as houses, duplexes and multiplexes, Villages are enwvisioned
through the Vancouver Plan to hawve a greater mix of missing middle housing on every block,
including multiplexes, townhouses and apartment buildings up to six storeys, These additional
options will make it easier for more households of all types and at all stages of life to find housing
that meets their needs and budget in nefghbourhoods close to dally needs and transit, Mew

housing options will alzo add to the diversity, character and vibrancy of the Villages, and mixed-
use buildings will create spaces for new businesses in addition to new homes.

Q3. For the Village you selected, do you have any housing-related comments you would like
to share (e.g. specific local needs, unigue sites)?
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Shops, Services and Employment
Understanding your day-to-day needs for goods and services helps us plan commercial spaces
that serve the local residents. While the City cannot regulate what kind of business ends up

renting a specific retail space, it ks still important for us to understand what typical needs In
Villages might be.

For the next several questions, consider the businesses that support your daily needs such as a
grocery store, places to eat, a doctor's office or dentist, a hair salon or barber, or any other shops

you visit regularhy.
Q4. Do you agree or disagree with the following?

I am able to meet many of my daily needs in this Village. Select one.

() strongly agree
() somewhat agree
() Ssomewhat disagree
() strongly disagree

() Dort know

If you answered either strongly agree or somewhat agree in Q4, please answer Qu(a) and Q4(b)
below.

Q4{a). What daily needs you are able to meet in the Village you selected. Select all that
apply.

Grocery store O Health services (e.qg. doctor's office, dentist,

physictherapy.)

Places to eat or drink (e.q. restaurants,

coffee shops) O Personal services (e.g. hair or nail salon,
barber, dry cleaning)

Other retail stores {e.q. convenlence stores,

specialty stores) O Other (please specify):

Fitness services (.q. gym, yoga, pilates,
dance studios)

ONONONON

Financial services (e.q. banking, insurance)

Q4{b). How do you usually access the daily needs mentioned in the previous guestion?
Select your main transportation mode.

O- Walk O Drive (driver or passenger)
O Bike O Other (e.q. motorized scooter, e-scooter):

O Transit D Don't know
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If you answered either somewhat disagree/strongly disagree in Q4. please answer Q4(c) and
Qa{d) below.

Q4{c). Where do you normally travel to meet your daily needs (since you aren’t able to meet
most of them in the Village you selected)? What kinds of places do you typically go to?

Q4(d). How do you usually access the daily needs mentioned in the previous guestion?

Select your main transportation mode.

O Walk O Drive [driver or passenger)
O Bike O Other (.. motorized scooter, e-scooter);

O Transit O Dot know

Q5. In your opinion, what new/additional shops and services are required for you to meat
your daily needs in the Village you selected? Select all that apply.

O Grocery store O Health services (e.g. doctor's office, dentist,

physiotherapy.)
O Places to eat or drink (e.q. restaurants,
coffee shops) O Personal services (e.g. hair ar nail salon,
barber, dry cleaning)
O Other retail stores (.. convenlence stares,

specialty stores) O Other (please specify):

O Fitness services (e.g. gym, yoga, pilates,
dance studios)

O Don't know
O Financial services (e.g. banking, insurance)

Q6. Are there any existing businesses that add to the unique identity of your Village or
make it more vibrant? Select one.

O ‘fes (please specify the name(s)location(s))
() wo
() pont know




If you answered either [ own and/or operate a business here in 2, please answer (Q6(a), Q6(b),
and QB&(c) below.

Q6(a). You have said that you own or operate a business in this Village. What do you like
about owning/operating a business in this location?

Q&(b). What changes in the Village could make it a better place to operate your business?

Q6(c). A= a business owner and/or operator in a Village, would you be interested in City staff
reaching out to you for additional stakeholder engagement opportunities, as part of the
Villages planning program? Select one.

O Yes
O Mo thanks

If yes, please provide your contact information below.

Business namee:

Email address:




Villages Planning Program

Your Villages Today

Public Space

Public spaces are an important part of a vibrant neighbourhood, providing opportunities for
getting together, playing, recreation, relaxing, enjoying events and performances, and supporting
shops and services. The Yillage Planning Program will deliver standard designs which will show
examples of how potential street/public space improvemnents could look in your Village in the

future.

Q7. Do you have any favourite public spaces in the Village you selected? Select one.

O Yes [please specify the name(s) andfor location(s):

O Dot know

Q7(a). Why are these your favourite public spaces?

Q8. What public space activities would you like to see more of in the Village you selected?

Select up to five.

() Experiencing nature

() Food trucksfcarts

O Gardening

O- Gathering with friends, cowarkers, ete.
O Learning about cultures and histories
O Local events and performance space

O Outdoar dining (e.g. patios, picnics)
O Outdoor markers

O Pet-friendly spaces (e.q. off-leash areas)

O 00000

Play areas
Public art
Quiiet places to sit and rest

Streat entertainment

Other (please specify):

Dot know
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Social and Cul LA iti

Social and cultural amenities can play an important role in shaping the unique character and
identity of a Village. They often provide key services which help create a more inclushve and
strong neighbourhood. These amenities can include, but are not limited to, cultural centres,
neighbourhood houses and other community organisations, youth and seniors centres, and
places of worship.

Q9. Are there any social or cultural amenities in (or near) the Village you selected that you
think are important to that Village? Select all that apply.

O Childcare O Place of worship

O Culeural centre O Arts and cultural space
O Meighbaurhood house O Dran't kniow

O Youth centre O Other (please specify)

() seniors centre

Q9(a). If you selected any of the options in Q9. Please share the name(s) and/or location(s)
of the place(s) you selected, and why.




Villages Planning Program Your Villages Today

Mature and Ecology

Adding nature and ecological features into our neighbourhoods provides people with more
ways to relax and connect with nature in thelr everyday [ves. It also helps support a healthy city,
including reducing heat, flooding after heavy rainfalls, and strengthening the diversity of plants,
ugs and birds in our neighbourhoods. As part of the implementation of the Vancouver Plan, we
are doing further work to advance the Plan's environmental goals. We would like to understand

what natural and ecological features exist within your Village, and which ones you would like to
see more of in the future,

Q10. Do you have any favourite places in your Village where you can see and connect with
nature {e.g. clusters of trees or plants, creek, meadow)? Select ope.

O- Yes (please specify and include nameis) and/or location(s) if applicable)

O- Mo, nature is missing from my Village

O Don't know

011, Which of the following natural and ecological features would you like to see in your
Village in the future? Select all that apply.

Trees

Planting that supports bees (i.e. pollinator gardens)

Planted ditches (i.e. rain gardens)

Edibile landscaping for people and birds (2.9, apple trees, berry bushes)

Roaofs with plants

Other (please specify)

OO0000O0

O Dom't know

Q12 Is there anything else you would like to share with us about the Village you selected?




Feedback on other Village(s)
013. Aside from the Village you previously selected, are there any other Villages you would

like to provide general comments on? You can share feedback on up to two more Villages.
Select one.

() ves
O No
Additional Village #1
Q13(a). If you answered “Yes" to Q13, which additional Village would you like to share

feedback on? Select one. (For reference, please refer to the Preliminary Village Boundaries map
on page 2).

(O AngusStaEsTthAve () Mackenzie 5t & W 33rd Ave
() commercial St & E 20th Ave () mackenzie 5t & w 415t Ave
() Fraser 5t &€ 33rd Ave () Nanaimo St & E First Ave
() Gramville St& W 41st Ave () Manaimo St & E Broadway
O Heather St 8 W 33rd Ave O Ohak 5t & W 49th Ave

O Kerr St & E Sdth Ave O Oak 5t & W 67th Ave

O Knight St & E 33rd Ave () victoria St & E 615t Ave
O Macdonald St & W 16th Ave O Wales 5t & E 41st Ave

O Macdonald 5t 8 W King Ed Ave

013(b). What would you like to share about this Village?




Additional Village #2

Q14. Is there another Village you would like to share feedback on? Select one.

O ARgus St & E 57th Ave (:) Mackenzie 5t & W 33rd Ave
O Commercial St & E 20th Ave O Mackenzie St & W 415t Ave
O Fraser St & E 33rd Ave O Manaimo St & E First Ave
() Granville St & w a1st Ave () Nanaimo St & E Broadway
() Heather St & W 33rd Ave () Oakstew4sth ave

O Kerr St & E S54th Ave (:) Oak St & W 67th Ave

O Knight 5t & E 33rd Ave O Victoria St & E 615t Ave
O Macdonald S5t & W 16th Ave O Wales 5t & E 415t Ave
O Macdonald 5t & W King Ed Ave

Q14(a). What would you like to share about this Village?




Villages Planning Program Your Villages Today

About You

Our goal is to engage with a diverse group of people and their perspectives. The following
questions help us determine how the feedback we received represents the community.

These gquestions help us understand who we have heard from and will not be used to identify
individuals. You are welcome to select ‘prefer not to say’ to any of these guestions. Please note
that individual responses are treated as ‘anonymous’ and personal data is not shared with any
third-party agencies or organizations,

Q1. What year were you born? Please provide a 4-digit year.

Q2. How would you describe your gender identity? Select one.

O wan
O Waoman

O Mon-binary or gender diverse
O Mone of the above. [ identify as:
O Prefer not to say

Q3. How would you describe your housing situation? Select one.
() own
() Rent
() uveincoop

O Unsheltered or temporary shelter
O Orther (please specifyl:

O Prefer not to say

Q3({a). What is your home postal code? Please use capital letters and include your
G-character postal code (for example V5T 4)3).




Villages Planning Program Your Villages Today

Q4. Do you have any children under the age of 18 years at home? Select one.
Yes
Mo, T have children over the age of 18 years in my household

Ma children in my household

Other (please specifyl:

O 0000

Prafer not to say

L
T

What do you consider your main ethnic origin or that of your ancestors? Select all that

Indigenaus (e.q. First Mations, Matis, Inuit)

African (e.0. Moroccan, Ghanaian, Ethiopian)

Asian (e,g. Chinese, Filipino, Korean, Vietnamese, Thai)
Caribbean (e.g. Cuban, Jamaican, Bajan)

Central/South American (e.g. Brazilian, Salvadoran, Argentinian)
European (e.q. British, Greek, Czech)

Middle Eastern (e.0. Lebanese, Iranian, Syrian)

Oceanian (e.g. Australian, New Zealander)

South Asian (e.q. Indian, Sri Lankan, Pakistand)

O Mone of the above. T identify as (please specdify):

000000000 E

O Prefer not to say

Q6. What category best describes your annual household income before taxes? Select one.

() under s20,000 () $20,000 to under $100,000
O $20,000 to under $40,000 () $100,000 to under $150,000
O £40,000 to under $80,000 O $150,000 and above

O $60,000 to under $30,000 O Prefer not to say



Villages Planning Program Your Villages Today

Q7. How did you hear about this survey? Select one.
O Ireceived a posteard
() 1received an email invitation from Talk Vancouver
Word of mouth (e.q. family, friends)
Ciry's social media accounts
Online news article
Poster

Wancouverca

Other (plaase specify)

OO00000

O‘ Cron't know/remember

Q8. Would you like to sign up to the Villages planning program notification list to receive
project related information and updates? Select one.

O ‘fes (please provide your email address);

O Mo, thanks

Q9. One last question...

We hope you enjoyed filling out this Talk Vancouver Survey! Would you like to sign up to
receive future Talk Vancouver survey invitations? Select one.

() es, sign me up now
O- Already a Talk Vancouver member

O- Mo, thanks

Thank you for participating in the Villoges Monning Program survey! Your feedback will be used to help
us draft Emerging Ideas ond Directions, as we work towards developing land use policies for the Villoge

areas. A summary of your feedback will be shared in Spring 2025,






Appendix B. Respondent Profile

These tables provide demographic and background information about respondents. Results for
all core survey topics are presented in the main body of the report.

Which Village do you have the greatest connection to/are most familiar with?

Primary Village Number Percent

Macdonald St & W 16th Ave 346 16%
Commercial St & E 20th Ave 297 14%
Nanaimo St & E First Ave 219 10%
Fraser St & E 33rd Ave 212 10%
Mackenzie St & W 33rd Ave 144 7%

Kerr St & E 54th Ave 124 6%
Nanaimo St & E Broadway 112 5%
Heather St & W 33rd Ave 100 5%
Knight St & E 33rd Ave 90 4%
Angus & 57th 76 4%
Mackenzie St & W 41st Ave 71 3%
Oak St & W 67th Ave 68 3%
Macdonald St & W King Ed Ave 66 3%
Granville St & W 41st Ave 59 3%
Oak St & W 49th Ave 53 2%
Victoria St & E 61st Ave 46 2%
Wales St & E 41st Ave 46 2%

Total Responses: 2,129



Region of Primary Village

East Villages 29%
West Villages 29%
Central Villages 19%
Southwest Villages 12%
Southeast Villages 10%

2129 Respondents

Age group of respondents

19 years and younger 1%
20-29 years 8%
30-39 years 25%
40-49 years 24%
50-59 years 18%
60-69 years 14%
70+ years 10%

1146 Respondents



Gender identity of respondents

Woman 52%
Man 39%
Non-binary or gender diverse 2%
None of the above (please specify) 1%
Prefer not to say 7%

2102 Respondents

Gender Identity (None of the above, please specify)

Text Response Number

Do not identify / Reject gender labels
Criticism of inclusion of question
Bigender

All of the above

e
2
2
1
1
4

Other comment / Non-substantive

2122 Respondents



Ethnic group of respondents

African (e.g. Moroccan, Ghanaian, Ethiopian)

Asian (e.g. Chinese, Filipino, Korean, Vietnamese, Thai)
Caribbean (e.g. Cuban, Jamaican, Bajan)
Central/South American (e.g. Brazilian, Salvadoran, Argentinian)
European (e.g. British, Greek, Czech)

Indigenous (e.g. First Nations, Métis, Inuit)

Middle Eastern (e.g. Lebanese, Iranian, Syrian)
Oceanian (e.g. Australian, New Zealander)

South Asian (e.g. Indian, Sri Lankan, Pakistani)

Other: Multiple

Other: Canadian/European descent

Other / None of the above

Prefer not to say

2121 Respondents

Housing tenure of respondents

Own

Rent

Live in co-op

Other (please specify)

Prefer not to say

2102 Respondents

0.09%

16%

0.19%

1%

56%

1%

1%

0.47%

2%

6%

12%

4%

0.33%

66%

26%

2%

2%

4%



Households with Children Under 18

Yes 33%
No, | have children over the age of 18 years in my household 14%
No children in my household 46%
Other (please specify) 2%
Prefer not to say 6%

1215 Respondents

Households with Children Under 18 (Other, please specify)

Text Response Number

No children under 18

Children under 18 part-time (weekends)
Expecting a child

Yes — Children under 18 at home

Children over 18 at home

N N N EAN £ U'II

Other comments



How respondents heard about the survey

2381 Respondents



How did you hear about this survey? (Other Responses)

Text Response Number

Digital Media & Social Networks

Community & Neighbourhood-Based Channels

Email, Newsletters, and Direct Outreach

Personal & Informal Networks

Other Responses




Appendix C: Survey Results by Village

This appendix includes individual survey summaries for each of the 17 Villages. Each summary
presents results from key survey questions, along with comparisons to the overall Village
average. These comparisons provide a helpful reference point for identifying potential patterns or
areas of interest. However, results should be interpreted with care—particularly in Villages with
smaller response counts—recognizing that findings reflect the views of those who chose to
participate.

ANGUS St & B 57 N AV e, 23
Commercial St & E 20Th AVE ..ot 26
Fraser St & E 3310 AV ... 29
GranVille ST & W ALST AV ...ttt 32
HEAther ST & W 3310 AVE ...ttt 35
KEIT ST & E 54T AVE ..t 38
KNIZNT St & E B3I AV ..o 41
Macdonald St & W LBTN AVE .....eiiiiiie et 44
Macdonald St & W KING EA AVE ..., 47
MACKENZIE St & W 331 AV ... 50
MACKENZIE ST & W LSt AVE ...ttt ettt e e 53
NANQIMO St & E LST AVE ..ottt 56
NAN@IMO St & E BrOGAWAY .....ovveeeeieeieeeeeeeeeee e, 59
OaK ST & W AOTN AVE ... 62
0K ST & W B7TN AVE ...ttt 65
ViICTOIA DF & E BLSE AVE .ottt 68

WWALES ST & B AL ST AV oo 71



Angus St & E 57th Ave

Total number of responses: 76

Majority of respondents (63%) live in the Village (own or rent a home), with another 24% nearby.

Qverall Village Average B Angus & 57th
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1in 4 respondents strongly agreed that they are able to meet many of their daily needs in the
Village, while a third disagreed.

M Strongly disagree Somewhat disagree M Somewhat agree B Strongly agree

For respondents, reported daily needs were most commonly met for grocery stores (58%) and
places to eat or drink (46%), while health, fitness, and other services were less well met.

Qverall Village Average B Angus & 57th

58%
w
~ 46%
w
&
c
=] 32%
O
3 28% P
©
° 13%
= 9%
l 5%
[ ] —
Grocery store Placesto  Otherretail  Personal Financial Health Fitness Other

eat/drink stores services services services services

Among those able to meet their daily needs in the Village, walking was the most common way
respondents accessed their daily needs (53%), followed by driving.



Overall Village Average  mAngus & 57th

53%

38%

Total responses: 76

1% 4%
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Among those unable to meet their daily needs in the Village, most (68%) relied on driving, while
fewer walked or used transit.

Overall Village Average  mAngus & 57th
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Health services were the most commonly requested addition to the Village, followed by other
retail stores and places to eat or drink.

Qverall Village Average B Angus & 57th
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Outdoor dining and quiet places to sit and rest were the most commonly requested public space
activities.

Qverall Village Average B Angus & 57th
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Childcare and places of worship were most frequently identified as important social or cultural
amenities in the Village, both above the Village average.

Overall Village Average B Angus & 57th
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Only 19% said nature is missing in the Village- a response rate lower than the Village average
(41%). Trees were the most preferred ecological feature (66%).

Overall Village Average  mAngus & 57th
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Commercial St & E 20th Ave

Total number of responses: 297

Socializing and using public spaces are the most common connections to Commercial St & E 20th
Ave, both notably higher than the overall Village average.

Qverall Village Average B Commercial St & E 20th Ave
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Only 12% strongly agree that they can meet many of their daily needs in the Village (with 39%
somewhat agreeing), while a combined 49% express disagreement.

B Strongly disagree M Somewhat disagree M Somewhat agree M Strongly agree
17% 32% 39% 12%

Total responses: 297

Places to eat or drink are the most commonly met daily need in Commercial St & E 20th Ave,
significantly higher than the Village average.

Overall Village Average B Commercial St & E 20th Ave
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Walking is the dominant mode of accessing daily needs in Commercial St & E 20th Ave (64%),
notably higher than the overall Village average, while driving is much less common.

QOverall Village Average B Commercial St & E 20th Ave

64%

16%
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Total responses: 297

Among those who struggle to meet daily needs, driving and walking are equally common in
Commercial St & E 20th Ave (both 37%)

Overall Village Average B Commercial St & E 20th Ave
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Total responses: 297

Grocery stores are the most commonly identified gap in Commercial St & E 20th Ave (60%),
followed by other retail stores.

QOverall Village Average B Commercial 5t & E 20th Ave
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Outdoor dining is the top public space priority in Commercial St & E 20th Ave (55%), followed by
quiet places to sit and relax and places to gather.

QOverall Village Average B Commercial 5t & E 20th Ave
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Childcare, neighbourhood houses, and arts and cultural spaces were most commonly identified
as important social or cultural amenities, each rated higher than the Village average.

QOverall Village Average B Commercial St & E 20th Ave
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Fewer respondents from Commercial St & E 20th Ave felt that nature is missing (29%), compared
to the Village average (41%). Trees were the most preferred ecological feature (81%).

Qverall Village Average m Commercial St & E 20th Ave
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Total responses: 297



Fraser St & E 33rd Ave

Total number of responses: 212

Almost half of respondents with a connection to Fraser St & E 33rd Ave (48%) live in the Village
(own or rent), with many others living nearby or using the public spaces.

Qverall Village Average M Fraser St & E 33rd Ave
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Among respondents in Fraser St & E 33rd Ave, 19% strongly agree and 42% somewhat agree that
they can meet their daily needs in the Village, while 39% express disagreement.

M Strongly disagree M Somewhat disagree M Somewhat agree W Strongly agree
14% 25% 42% 19%

Total responses: 212

Grocery stores and places to eat or drink are the most commonly met daily needs in Fraser St & E
33rd Ave, both well above the Village average, followed by other retail stores.

Overall Village Average B Fraser St & E 33rd Ave
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Walking is the overwhelmingly preferred way to access daily needs in Fraser St & E 33rd Ave
(70%), significantly above the Village average, while driving is much less common (15%).

Overall Village Average B Fraser St & E 33rd Ave

70%

8%

15% 2% 2%
[ | - —
Walk Drive Bike Transit Other mode

Total responses: 212

Among those who struggle to meet daily needs in Fraser St & E 33rd Ave, driving remains the
most common way to access daily needs (47%), aligning closely with the Village average.

Qverall Village Average M Fraser St & E 33rd Ave
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Total responses: 212

Places to eat or drink and other retail stores are the most commonly requested additions in
Fraser St & E 33rd Ave, followed by grocery stores, though less often than in other Villages.

Overall Village Average M Fraser St & E 33rd Ave
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Quiet places to sit and outdoor markets were the top public space priorities in Fraser St & E 33rd
Ave, followed by spaces to gather and experience nature.

QOverall Village Average M Fraser St & E 33rd Ave
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With a large proportion (46%) saying they “don’t know” which social or cultural amenities are
important in Fraser St & E 33rd Ave, support for specific amenities was generally low.

Overall Village Average M Fraser St & E 33rd Ave
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Similar to the Village average (41%), 40% felt that nature is missing in the Village. Trees and
planting that supports bees were the top ecological priorities in Fraser St & E 33rd Ave.

Overall Village Average M Fraser St & E 33rd Ave
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Granville St & W 41st Ave

Total number of responses: 59

After living in the Village (46% of respondents own or rent), the most common connection to
Granville St & W 41st Ave is using public transit.

Overall Village Average W Granville St & W 41st Ave
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In Granville St & W 41st Ave, 41% of respondents strongly disagree that they can meet many of
their daily needs in the Village, while only 21% strongly agree.

B Strongly disagree B Somewhat disagree B Somewhat agree B Strongly agree

41% 18% 20% 21%

Total responses: 59

Other retail stores, places to eat or drink, and grocery stores were the most commonly met daily
needs in Granville St & W 41st Ave, each selected by 31% of respondents.

Qverall Village Average B Granville St & W 41st Ave
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Public transit is the most common way respondents access daily needs in Granville St & W 41st
Ave (39%), while walking is notably lower (30%) than in other Villages.

Overall Village Average B Granville St & W 41st Ave
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Among those who struggle to meet daily needs in the Village, the majority in Granville St & W
471st Ave rely on driving (55%)- similar to the Village average.

Overall Village Average B Granville St & W 41st Ave
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55%

Total responses: 59

Grocery stores were the most commonly identified gap in Granville St & W 41st Ave, selected by
71% of respondents-well above the Village average.

Overall Village Average B Granville 5t & W 41st Ave
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Respondents in Granville St & W 41st Ave most commonly want to see more quiet places to sit,
outdoor dining, and outdoor markets, with interest levels closely alighed to the Village average.

QOverall Village Average W Granville St & W 41st Ave
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No single amenity stood out- support for social and cultural amenities was spread across seniors
centres, neighbourhood houses, and cultural spaces, each under 20%.
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A majority of respondents (63%) felt that nature is missing from Granville St & W 41st Ave-well
above the Village average (41%). Trees were the most desired ecological feature (76%).
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Heather St & W 33rd Ave

Total number of responses: 100

Among respondents with a connection to Heather St & W 33rd Ave, 63% live nearby, and only
23% live (own or rent) in the Village.
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A majority (63%) of respondents strongly disagreed that they can meet many of their daily needs
in the Village- the highest level of dissatisfaction among all Villages.

W Strongly disagree W Somewhat disagree M Somewhat agree B Strongly agree

63% 25% 11%

Total responses: 100

Very few respondents identified specific daily needs being met in Heather St & W 33rd Ave-only
7% selected places to eat or drink or grocery stores, with all other services at 6% or lower.
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Respondents in Heather St & W 33rd Ave use a wide mix of transportation modes to access daily
needs- walking, transit, and driving - unlike the Village average, where walking dominates.

Overall Village Average W Heather St & W 33rd Ave
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Total responses: 100

Among those who struggle to meet daily needs in the Village, there is a lower rate of driving
(31%) than seen in many other Villages.
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Respondents identified a wide range of missing services, with high demand for grocery stores
(80%), places to eat or drink (69%), and other retail stores (57%)- all above the Village average.
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Respondents most frequently selected quiet places to sit (50%), outdoor dining (44%), and
experiencing nature (40%) as priorities for public space improvements.
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When asked about important social or cultural amenities in Heather St & W 33rd Ave, 34% said
they “don’t know”, and all other options received relatively low levels of support.

QOverall Village Average W Heather St & W 33rd Ave

o 34%

a

P 24%

§ 22% 21% 20%

C

o] 14% 13%

% I I I I I 5 =
: i1 0 'nm
2

(\\‘A C‘;‘e 0"‘& & N ¢ N 6& o““e {?\Q
. &\E §b QQ, \")Q 8 \Q\O (;Q’ & OK
& & N @ & & & o
N ® & « > d o
> N R X\ @
o © S° O 3@
o7 <~ <
v &

Around 1 in 4 felt that nature is missing from the area - substantially below the Village average
(41%). There was strong interest in more trees (81%) and planting that supports bees (74%).
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Kerr St & E 54th Ave

Total number of responses: 124

Respondents most commonly connect to Kerr St & E 54th Ave by shopping there at least once a
week (61%), followed by using public spaces (56%) and living near but not in the Village (50%).
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Respondents reported higher satisfaction than the Village average, with 35% strongly agreeing
they can meet their daily needs- more than double the overall average of 17%.

B Strongly disagree B Somewhat disagree B Somewhat agree B Strongly agree
5% 12% 48% 35%

Total responses: 124

Respondents in Kerr St & E 54th Ave reported higher than average access to all services,
especially grocery stores (73%) and places to eat or drink (64%).
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Respondents most commonly access daily needs in Kerr St & E 54th Ave by driving (46%) and
walking (44%), with a driving rate above the Village average.

Overall Village Average  mKerr St & E 54th Ave
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Among those who struggle to meet their daily needs, driving (52%) is the most common mode of
transport, followed by walking (29%) and transit (14%), closely reflecting the Village-wide trend.
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Respondents identified a variety of additional shops and services in Kerr St & E 54th Ave, with the
highest demand for places to eat or drink (52%).
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For public spaces, top priorities are quiet places to sit (45%), outdoor markets (44%), and
outdoor dining (44%).
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For social and cultural amenities in or near to the Village, top priorities are seniors centres (35%)
and childcare (31%).
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Only 20% felt that nature is missing from the area, significantly lower than the Village Average
(41%). Desired natural features include trees (80%) and planting that supports bees (66%).
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Knight St & E 33rd Ave

Total number of responses: 90

Among those with a connection to Knight St & E 33rd Ave, 73% live in the Village (own or rent), a
notably higher rate than Village average.

Qverall Village Average W Knight 5t & E 33rd Ave

60%
o
()]
g 38%
o]
g 26%
§ I 20% | 19% 179 7% 138 139
: (]
: 7%
O 3%
: 1% 0%
lIdidasz = -
e o X 2 P ° ’ ’ (7 \
\(\Q} %06 3 5 ,bk‘O‘\ <& \L\_\\X < Q,\’Q\ & & & o L
& R &2 & & & o ‘5&\0 ‘OQ © \"\0 d -
. \Q}\(J o o \_-\t?, \’b((\ ‘\Qr QQ \\QO fb‘Q
o QY Q A &’ @ o* *
3 é\b ’ N )
C,]Q,

Only 13% strongly agree and 26% somewhat agree that they can meet many of their daily needs
in the Village, while a combined 61% express disagreement, indicating relatively low satisfaction.

W Strongly disagree M Somewhat disagree B Somewhat agree B Strongly agree

41% 20% 26% 13%

Total responses: 90

Only a small proportion of respondents reported meeting daily needs in the Village, most
commonly for grocery stores (28%), places to eat or drink (26%), and other retail stores (23%).
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Respondents most commonly access daily needs by walking (41%) or driving (38%).

QOverall Village Average B Knight St & E 33rd Ave
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Total responses: 90

Among those who struggle to meet daily needs in this Village, just over half drive (53%), while
walking (28%) is the next most common mode.
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The most commonly requested additions were places to eat or drink (59%) and grocery stores
(56%), followed by other retail (44%) and health services (43%).
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Top public space priorities include experiencing nature (42%), outdoor dining (41%), and outdoor
markets (39%).
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Responses were spread across many amenities, with no single type standing out strongly. A
relatively high 38% of respondents said they didn't know which amenities were important.
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Nearly half (46%) of respondents said that nature is missing from the Village — just slightly higher
than the Village average (41%). The top ecological priority is more trees (72%).
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Macdonald St & W 16th Ave

For Macdonald St & W 16th Ave, the most common connection is living nearby (47%), followed
by living (owning/renting) in the Village (40%).
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Q4. For Macdonald St & W 16th Ave, 23% strongly agree and 36% somewhat agree that they can

meet many of their daily needs in the Village. Meanwhile, 41% express disagreement, suggesting
a mix of experiences among respondents.

B Strongly disagree W Somewhat disagree B Somewhat agree B Strongly agree

Total responses: 346

Compared to the Village average, this Village shows higher access across all categories. Grocery
stores (50%) and places to eat or drink (49%) are the most commonly met daily needs.
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In Macdonald St & W 16th Ave, walking is the most common way respondents access daily needs
(55%), slightly above the Village average. Driving is less frequent here (27%).
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Total responses: 346
Among those who struggle to meet daily needs in Macdonald St & W 16th Ave, driving (38%) and

walking (40%) are the most common modes of access. While a low proportion, biking (15%) is
more frequent here than in some other Villages.

QOverall Village Average B Macdonald 5t & W 16th Ave

0,
40% 38%
15% 6%
.

Walk Drive Bike Transit Other mode
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In Macdonald St & W 16th Ave, the most commonly requested additions are places to eat or
drink (45%) and other retail stores (42%).
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For public spaces, top priorities in Macdonald St & W 16th Ave are quiet places to sit (48%),
outdoor dining (44%), and outdoor markets (32%).
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With a notable 42% saying they didn’t know which social or cultural amenities are important in
the Village, there were relatively low levels of selection overall.
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While 40% said they have favourite places to connect with nature, almost as many (39%) feel
nature is missing. The top priority for future natural features is more trees (71%).

Qverall Village Average W Macdonald St & W 16th Ave

71%
o 60%
o
(s8]
P
(]
2 40% 40%
a 32%
w)
a
=
ks 13% 11%
Trees Planting that Edible Planted ditches  Roofs with Other Don’'t know
supports hees  landscaping plants



Macdonald St & W King Ed Ave

Total number of responses: 66

Majority of respondents live and own or rent in Macdonald St & W King Ed Ave (65%), followed
by 35% who pass through by public transit.
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43% of respondents strongly disagree that they can meet their daily needs in Macdonald St & W
King Ed Ave, while only 14% strongly agree.

B Strongly disagree M Somewhat disagree B Somewhat agree B Strongly agree

43% 14% 29% 14%

Total responses: 66

Among those who agreed they can meet their daily needs in the Village, the need most met is
having places to eat or drink (30%), with relatively low selection for other needs.
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Most people in Macdonald St & W King Ed Ave drive (46%) or walk (43%) to meet their daily
needs, with few using transit (7%) or cycling (4%).
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Among those who disagreed they could meet their daily needs in the Village, around one half
rely on driving (51%), while others use transit (19%) or walk (19%).

QOverall Village Average B Macdonald St & W King Ed Ave

51%

19% 19%
-
]

Drive Walk Transit Other mode Bike
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Most requested additions are places to eat or drink (58%) and grocery stores (48%) suggesting a
need for more convenient access to food-related services in the Village.
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Public space priorities in Macdonald St & W King Ed Ave are outdoor dining (41%) and quiet

places to sit (39%), closely aligned with Village-wide preferences.
Qverall Village Average W Macdonald St & W King Ed Ave
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Over half of respondents (52%) selected “Don’t know,” and selections across all amenity types
were low, suggesting a lack of awareness or limited availability of social and cultural amenities in
the Village.
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In this Village, 44% of respondents identified a favourite place in the Village where they connect
with nature, while 38% felt that nature is missing. The top ecological priority is trees (67%).
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Mackenzie St & W 33rd Ave

Total number of responses: 144

Most respondents either live and own/rent a property in the Village (58%) or live nearby (35%),
showing strong residential ties to this area.
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Just over half (56%) of respondents agree they can at least somewhat meet their daily needs in
this Village, including 21% who strongly agree. Meanwhile, 44% express disagreement.

W Strongly disagree M Somewhat disagree B Somewhat agree B Strongly agree

Total responses: 144

Among those who agreed they can meet their daily needs, the most commonly met needs are
grocery shopping and dining (both 49%).
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Most respondents who are able to meet their daily needs in the Village do so by walking (54%),
while 39% rely on driving.
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Among those who cannot meet their daily needs in the Village, a large majority drive (60%),
while fewer walk (29%) or use other modes.
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Most requested additions are places to eat or drink (40%), followed by other retail and health
services (both 32%).
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Top public space priorities are outdoor dining (44%) and quiet places to sit (39%).
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The most frequent responses were "Other" (37%) and "Don't know" (31%), indicating a lack of
clarity or consensus on key social and cultural amenities in the area.
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Over half (55%) of respondents said they have a favourite place to connect with nature in this
Village, while 37% said nature is missing. Top preferences for natural features include trees (65%)
and planting that supports bees (56%), aligning with Village-wide trends.
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Mackenzie St & W 41st Ave

Total number of responses: 71

Most respondents either live and own/rent a property in the Village (54%) or live nearby (45%).
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Just under half (46%) agree they can at least somewhat meet their daily needs in the Village,
including 19% who strongly agree, while 53% express disagreement.

B Strongly disagree M Somewhat disagree M Somewhat agree B Strongly agree
31% 22% 27% 19%

Total responses: 71

Among those who agreed they can meet their daily needs in the Village, most cited places to
eat/drink (28%) and grocery stores (25%), with a modest range of other services also mentioned.
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Most respondents (68%) walk to meet their daily needs in the Village, above the Village average,
while fewer rely on driving (29%).

Overall Village Average B Mackenzie St & W 41st Ave
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Total responses: 71

Among those who disagreed that they can meet their daily needs in the Village, most walk (50%)
or drive (36%), with minimal use of transit or other modes.
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Total responses: 71

Most requested additions include places to eat or drink (55%), other retail stores (41%), and
grocery stores (38%), showing a broad desire for a wider mix of daily services.
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Top public space priorities are quiet places to sit (55%), experiencing nature (42%), and outdoor
dining (41%).
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Total responses: 71

The most frequently mentioned social/cultural amenity is a seniors centre (41%).
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Nearly half (49%) of respondents say they have a favourite place to connect with nature in the
Village, while 30% feel nature is missing, below the Village average (41%). Respondents most
want to see more trees (77%) and planting that supports bees (61%).
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Nanaimo St & E 1st Ave

Total number of responses: 219

Respondents most commonly live nearby (46%) or own and live in the Village (45%).
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Just over 40% of respondents agree they can at least somewhat meet their daily needs in this
Village, including 14% who strongly agree, while a notable 59% express disagreement.

B Strongly disagree mSomewhat disagree M Somewhat agree B Strongly agree

32% 27% 27% 14%

Total responses: 219

Among those who agreed they can meet their daily needs, the most common met need is having
places to eat or drink (34%), with lower access to health, personal, and financial services.
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Among those who agreed their daily needs are met in the Village, most respondents walk (65%)
to meet their needs, followed by driving (23%). Use of bike, transit, or other modes was minimal.

QOverall Village Average
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Among those who disagreed, most also walk (46%) or drive (41%) to try to meet their needs,

suggesting that distance is not the only barrier to access.
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Most requested additions are grocery stores (71%) and places to eat or drink (54%), followed by
demand for other retail (39%) fitness services (36%) and health services (34%).
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Top public space priorities include outdoor dining (59%), quiet places to sit (46%), and outdoor

markets (43%). Responses suggest interest in a wide range of community and nature-based
experiences.
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With nearly half of respondents (48%) saying they “don’t know” any important social or cultural
amenities in the Village, few amenities were selected overall.
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A majority (56%) said nature is missing in the Village, above the Village average (41%). Top
desired natural features include more trees (83%) and bee-supportive planting (70%).
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Nanaimo St & E Broadway

Total number of responses: 112

Respondents were most commonly connected through living and owning in the Village (39%) or
living nearby (37%), followed by use of public transit (31%).
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Only 13% strongly agreed they can meet their daily needs in the Village, with another 19%
somewhat agreeing. Meanwhile, 69% expressed disagreement.

B Strongly disagree M Somewhat disagree B Somewhat agree B Strongly agree

Total responses: 112

When asked which needs they are able to meet, responses were consistently lower than the
Village average across all service types.
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Respondents connected to Nanaimo St & E Broadway use a more varied mix of transportation
modes to access daily needs compared to the Village average. A smaller share report walking
(35%), while higher proportions use transit (24%) or cycle (18%).
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Total responses: 112

Among those who disagreed they could meet their needs locally, nearly half drive (44%), while
others walk (27%), bike (16%), or use transit (11%).
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There is strong support for additional grocery stores (77%) and places to eat or drink (54%).
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Residents want to see more quiet places to sit (50%), outdoor dining (47%), opportunities for

gathering with friends or experiencing nature (both 40%), and outdoor markets (39%), alongside
other public space enhancements.
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Some respondents highlighted the importance of the Neighbourhood House (26%), along with
childcare (23%), while a third said they “don’t know” of any important social/cultural amenities.
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Nearly half (48%) felt nature is missing from the Village — higher than the Village Average (41%).
Top natural features wanted are more trees (81%) and planting that supports bees (69%).
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Oak St & W 49th Ave

Total number of responses: 53

Respondents connected to Oak St & W 49th Ave most commonly said they live nearby (47%),
while 34% live and own or rent a property in the Village.
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A large majority (68%) of respondents disagree that they can meet their daily needs in this
Village, including 46% who strongly disagree. Just 17% strongly agree and 15% somewhat agree,
indicating that few feel their needs are well supported locally.

W Strongly disagree mSomewhat disagree M Somewhat agree B Strongly agree

46% 22% 15% 17%

Total responses: 53

Among those who agreed they can meet their daily needs in the Village, no service type was
selected by more than one in five respondents.
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Respondents who can meet their daily needs in this Village are far more likely to drive (47%) than
the Village average, while walking is much less common (20%).

Overall Village Average W Oak St & W 49th Ave
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Total responses: 53

Among those who said they cannot meet their daily needs locally, nearly seven in ten (68%)
drive, and just 10% walk, indicating a heavier reliance on cars in this Village.
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The top need is for more grocery stores (64%). Responses also show demand for places to eat
and drink, health services, other retail stores, personal and fitness services.
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The most requested public space activity was outdoor dining (49%). Many other activities
received similar levels of support, showing broad interest across multiple types of activities.
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With a high share of respondents (43%) saying they ‘don’t know’ of any important social or
cultural amenities in the Village, there is moderate support for some amenities.

Overall Village Average W Oak St & W 49th Ave
43%

o
)
P
b
5 19% 19%
a o (]
i 15% 15% 13% 1o
= o
: B B = >
S @ @ R @ & @ @ &
& & & & & & o & &
"X, & RN ®) & & o) N
o & o N @ > & &
L L o & S > o
& 2 S X A° &
< X (‘ by o
Q A-x NS
& &
% 3

A majority (62%) said nature is missing in this area — well above the Village Average (41%).
Consistent with other Villages, the top desired natural and ecological feature is for trees (74%).
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Oak St & W 67th Ave

Total number of responses: 68

Majority of respondents (61%) live in the Village (own or rent) and another 32% live nearby. A
higher-than-average proportion (44%) take public transit that runs through the Village.
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Only 8% strongly agreed they can meet many of their daily needs in the Village, while another
21% somewhat agreed. In contrast, 72% disagreed, including 40% who strongly disagreed.

B Strongly disagree M Somewhat disagree B Somewhat agree B Strongly agree

40% 32% 21% 8%

Total responses: 68

Among those who agreed they can meet their daily needs, responses were consistently below
the Village average, with no service selected by more than one in five respondents.
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Walking (50%) is the most common way respondents access daily needs in Oak St & W 67th Ave.
Public transit may play a more prominent role in how residents meet their needs in this area,
with respondents being less likely than average to drive and more likely to use transit.

QOverall Village Average W Oak 5t & W 67th Ave
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Those who disagreed that their daily needs are met are much more likely to drive (58%), while
walking is much less common (24%).
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Support for additional retail and services is higher than the Village average, especially for grocery
stores (63%) and other retail stores (65%).
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For public space activities, priorities are having quiet places to sit and rest (59%) and
experiencing nature (49%), both above the Village average.
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When asked about social or cultural amenities in or near the Village, respondents placed
importance on the Neighbourhood House (34%).
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A majority (53%) said nature is missing from the Village - above the Village average (41%). Three
is broad support for natural and ecological features in the Village, especially for trees (75%).
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Victoria Dr & E 61st Ave

Total number of responses: 46

A majority (64%) of respondents live and own or rent property in the Village.

Overall Village Average W Victoria St & E 61st Ave

57%
w
=t
i 35%
o ° o 33% 30%
2
o 17%
% 13% 13% 13%
o 7% 7%
: R N R
| | ] — o
x N e S A <
E S E PPN
& cfé . (_,"Q ® r.__,o("\ & \&e’ 6\?5\ < & e C &
»° Q\\P\\ Q§ S ¢\(\Q R & — orgo N
o
\_5@ O S 5 c\‘w \?‘Q) O\sk

Only 22% of respondents strongly agree they can meet their daily needs in the Village, with 20%
somewhat agreeing. Meanwhile, 58% express disagreement, with 43% strongly disagreeing.

W Strongly disagree M Somewhat disagree W Somewhat agree W Strongly agree

43% 15% 20% 22%

Total responses: 46

Among respondents who agreed they can meet their daily needs in the Village, places to eat or
drink (35%) were the need most well met, followed by personal services and grocery stores.
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Among those who can meet their daily needs in the Village, most walk (53%) or drive (42%).
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Total responses: 46

Among those who disagree that their daily needs are met, a large majority of this group of
respondents rely on driving (78%).
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Respondents expressed broad demand for additional services in the Village, with high interest in

places to eat or drink (63%) and grocery stores (63%). Most services were rated above the Village
average.
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In this Village, respondents would like to see more quiet places to sit (43%), outdoor markets
(41%), and outdoor dining (39%), in line with Village-wide trends.
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Total responses: 46

Respondents most frequently highlighted the importance of seniors centres and neighbourhood
houses (37% each) in the Village, followed by youth centres (35%) and childcare (35%).
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While 40% of respondents identified favourite places to connect with nature, 44% said nature is

missing from the area — just higher than the Village average (41%). Most desired natural and
ecological feature is for more trees (74%).
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Wales St & E 41st Ave

Total number of responses: 46

The most common connection to the Village is living there (63% own/rent and live there).

Qverall Village Average  ® Wales St & E 41st Ave
54%

w0
<
I 39%
& 33%
(o]
o 22% 22%
¢ i T P% sy
: ERR T T
o 0%
: B 'R om T
. N
& & S Q}c\ o K@ W & ¢ & & &
Q\(\ C,be ‘\{b KC)Q (\Q:b 0(}(6 @Q\ Q,e\’{_ (’\\-\(\ 0& ,:{:(\ \3%\(\ (—}(\‘Q
OO\'O&\ \\)Q-\\b \\!\0-\\(1 Q\{‘Q \‘,@“2’ S H\,Ot(\ OQ\T\ CB.J\QJ &0 ’0‘0
3 Q Q IS @ N e A
S & RN o
c,JQa

Only 13% of this group of respondents strongly agreed, and another 13% somewhat agreed, they
can meet their daily needs locally. Meanwhile, nearly half (49%) strongly disagreed.

B Strongly disagree B Somewhat disagree B Somewhat agree B Strongly agree

49% 24% 13% 13%

Total responses: 46

Among those who agreed they can meet their needs in the Village, no service type was selected
by more than 22% of respondents. All daily needs were reported at lower-than-average levels.
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Respondents who can meet their daily needs in this Village were more likely to drive (58%) than
the Village average. Fewer respondents reported walking (25%).

Overall Village Average B Wales St & E 41st Ave

58%

25%

Drive Walk Transit Other mode Bike
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The pattern was similar among those who cannot meet their needs, with driving (58%) being the
most common mode. Compared to the Village average, walking (25%) was much less common.
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There is broad interest in expanded services, with higher-than-average demand across all shops
and services. Places to eat or drink (78%) and grocery stores (65%) are top priorities.
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For public space activities, priorities included quiet places to sit (54%), outdoor dining (43%), and
outdoor markets (43%).
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When asked about important social or cultural amenities in (or near) the Village, some
respondents highlighted the importance of childcare and the Neighbourhood House.
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Half (50%) said that nature is missing from their Village — higher than the Village Average (41%).
Trees (80%) topped the list of desired natural and ecological features.
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